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Chicago, Nov. 18. 
HOWMANSHIP PLUS all the 


room in the world for the 
proper display of the new auto- 
mobiles and an assortment of 
trucks, home trailers, parts and 
accessories is largely responsible 
for the success of the Chicago 
show, although this is only the 
third day of the eight-day run. 
And when I say showmanship I 
mean just that. For the first 
time in my experience Chicago 
is using an unusual artistry to 
get the people to the interna- 
amphitheatre by running a show 
in addition to a display of motor 
cars. 
* * om 
THIS ARENA IDEA seems to 
be the crux of the whole situa- 
tion. In this arena there are 
seating accommodations for 8,000 
and each afternoon and each 
night there is an hour show, 
which includes each make of car 
being given the limelight and 
the good old ballyhoo one at a 
time. The spectators eat this 
alive. After viewing and in- 
specting the complete lines in 
the amphitheatre, they sit or 
stand as the case may be, through 
each stage show, applaud liber- 
ally and at “taps” they disperse 
through the building taking in 
the rest of the show in the vari- 
ous exhibits where again they 
become prospects for the sales- 
men. At first there was fear in 
some quarters that the arena 
show would spoil everything for 
the rest of the show and that 
after the people had looked at 
the parade of the cars they 
would skip the rest. But it is 
not working out this way. Re- 
ports are that the prospect lists 
are unusually long and promis- 
ing and that already there have 
been quite a lot of sales. 
+. * * 


A LOT of prophets as to attend- 
ance are going to have to eat 
their words. Whereas at the 
opening of the show last Satur- 
day some said if the amphithe- 
atre equaled the coliseum attend- 
ance of last January they. would 
be surprised. The coliseum last 
year took in 113,000 paid tickets 
but I should say the amphitHe- 
atre should double this, given a 
fair break on weather. 

* > 7 


THERE CAN BE no complaint 
as to factory support of the Chi- 
cago show. The leading lights 
of the brass hattery of the in- 
dustry either have been here for 
a short stay or are coming in to- 


(Continued on Page 22, Col. 1) 








NADA De 


Propose Regional 
Conferenees As 


Aid to Dealers 


By DICK KLEIN 
Chicago, Nov. 18.—-The confer- 
ence of the middle-west member- 


ship of the National Automobile | & 


Dealers Assn. got under way in 
the Gold Room of the Congress 
Hotel here this morning, when 
delegates in attendance were 
asked to consider a proposal to 
substitute regional conferences 
throughout the country during 





the year instead of the annual | 
conventions which have been the | 
custom of the association hereto- 
fore. The final decision on sup- 
planting the national convention | 
was left for the next meeting of 
the board of directors to be held 
in New Orleans the second week 
in January. 

Cc. E. Gambill, Chicago district 
director, who was largely respon- 
sible for bringing the meeting 
here during the show week, wel- 
comed the delegates at the open- 
ing session. He was followed by 
K, K. Kenderdine, president of 
the Chicago Automobile Trade 
Assn., whose subject was “Using 
the Automobile Show,” including 
the value to the individual dealer 
of utilizing to the fullest extent 
the publicity, leads, and good will 
built up by the annual shows. 

D. M. Leid, of Omaha, Neb., 
vice-president of NADA, discussed 
“Machinery for Action,” pointing 
out the advantages of the new 
plan of meetings for the organi- 
zation. William McCraw, attor- 
ney-general of Texas, speaking 
on “Factory, Dealer, and Public,” 
touched upon the relationships 
between the three groups, their 
inter-dependence, and their ob- 
ligations to one another. 

F. W. A. Vesper, president of 
NADA, although ill recently, ar- 

(Continued on Page 3, Col. 1) 


Black Asserts 
Industry Must 
Shorten Hours 


Washington, Nov. 18.—Asserting 
that private industry must 
shorten working hours or con- 
tinue to bear the unemployment 
burden through dole- financing 
taxes, Senator Hugo Black, Demo- 
crat, of Alabama, author of a 30- 
hour bill, said yesterday he would 
press for its enactment at the 
next session of Congress. 

Senator Black’s statement was 
made in an interview with the 
Associated Press and came con- 
currently with a radio address 
by Secretary of Agriculture Wal- 
lace, in which he declared an “in- 
dustrial reduction program” 
which “plowed millions of work- 
ers into the streets” was respon- | 

(Continued on Page 4, Col. 1) 


legates Meet 





HALL OF STARS where each make takes the spotlight in its 
| turn is an innovation at the Chicago show in the International 


Amphitheatre this week. Cars rise into view in the center of the 
platform while a ballyhoo artist points out their values. This view 


| shows the Hudson doing its stuff. 


U. S.-Canada Trade Treaty 
Expected to Benefit 
Automobile Industry 





Detroit, Nov. 18.—Just what ef- 
fect the new United States-Cana- 
dian trade treaty will have on the 
automobile industry has not yet 
been determined. It is generally 
felt that it will be very helpful to 
the industry as a whole. 

The treaty, signed by President 
Roosevelt last Friday, embraces 


Polk Estimates 
October Truck 
Sales at 40,000 


Detroit, Nov. 18.—Complete of- 
ficial registrations in 25 states 
for October have raised the esti- 
mate of new truck and commer- 
cial car sales for the month in 
the United States from 36,000 
units to 40,000, R. L. Polk & Co, 
announced today. The passenger 
car estimate of 147,000 units re- 
mains unehanged. 

In the 25 states now reported 
17,282 new trucks and commercial 
cars were registered during the 
month, an increase of 1.95 per 
cent from 16,952 sold in October, 
1934, and a decrease of 5.85 per 
cent from 18,356 registered in 
September, 1935. The total for 
the United States in October, 
1934 was 40,878. 

New passenger car registrations 
in 25 states were 59,939 units, an 
increase of 4 per cent from 57,633 
in October, 1934, and a decrease 
of 9.15 per cent from 65,973 in 
September, 1935. The total for 





the United States in October, 1934 | 


was 140,937. 


sweeping tariff slashes designed 
to promote general economic re- 
covery in both nations. It be- 
comes effective next Jan. 1. 

While the new treaty lowers the 
Canadian duty on American- 
made automobiles by one-sixth, it 
is not yet clear how greatly this 
will affect the industry since 
most manufacturers have Cana- 
dian plants. 

President Roosevelt said, how- 
ever, that the Canadian auto 
plants which have used British 
steel in recent years will, under 
the new agreement, use American 
steel. This should react favor- 
ably to the steel plants here. 


(Continued on Page 5, Col. 1) 


IHC 6-Wheeler 
Output Boosted 
As Sales Climb 


Chicago, Nov. 18.—-In compara- 
tively limited production until re- 
cently, International Harvester 
Co.’s new line of six-wheel trucks 
has met with such wide approval 
with transportation users that the 
company’s schedule now calls for 
building these models in greatly 
increased numbers. 

The International six-wheelers 
are of both the trailing-axle and 
dual-drive types. In the follow- 
ing listing of these models the 
suffix letter “T” indicates the 
trailing-axle type, and the suffix 
“F” indicates the dual-drive type. 
The one and one-half- to four-ton 
Models C-35-T and CS-35-T are 


(Continued on Page 20, Col. 1) 





Sales Reported 


To Be 40% Above 
Figures for ’34 


102,000 Visitors Assure 
Success of Exhibit’s 
New Location 


By MEL ADAMS 
Chicago, Nov. 18.—With 
102,000 visitors clocked into 
the 36th annual Chicago 
automobile show in the first 


two days of its run at the 
International Amphitheatre, the 
exhibit seems destined to hit rec- 
ord attendance figures before it 
closes next Saturday evening. 
Sales, too, are reported to be run- 
ing approximately 40 per cent 
ahead of last year. 

Doubts as to whether or not 
the show would attract custom- 
ers in its new location are now 
a thing of the past. People are 
flocking to the amphitheatre 
from all parts of the city, accord- 
ing to the show management. 

Off to a moderate start Satur- 
day afternoon, from an attend- 
ance standpoint, the crowds in- 
creased rapidly in the evening, 
filling the hall to capacity. All 
seats around the arena, of which 
there are some 8,000, were occu- 
pied, and thousands stood around 
on the floor to watch the novel 
presentation of cars, models and 
furs. 

Attendance for the first two 
days was 40 per cent above last 
January’s show, according to H. 
T. Hollingshead, chairman of the 
show committee. Approximately 
47,000 persons passed through the 
turnstiles on Saturday and 
around 55,000 yesterday, he said. 

The policy of keeping the show 


(Continued on Page 2, Col 1) 


Re-Elect Henry 
AAA Head; High 
Auto Taxes Hit 


Chicago, Nov. 18.—With the re- 
election as president of Thomas 
P. Henry, the 33rd annual meet- 
ing of the American Automobile 
Assn., concluded its sessions at 
the Palmer House here Saturday. 

The convention, of which the 
Chicago Motor Club was host 
organization, ended after two 
days spent in hearing from out- 
side traffic and taxation author- 
ities, as well as representatives 
of the AAA, from all over the 
country. 

Dean T. R. Agg, of the School 
of Engieering, Iowa State College, 
speaking on “Highway and Motor 
Vehicle Tax Problems,” discussed 
at length the growing problem of 
vehicle tax diversion and ways to 
remedy the situation through bet- 
ter automobile legislation. 

Governor Harold G. Hoffman of 
New Jersey addressed the mem- 
bers at the annual banquet in the 
Red Lacquer Room of the Palmer 
House, He appealed for greater 


(Continued on Page 19, Col. 1) 








Bad Weather Fails to Daunt 
Visitors to Amphitheatre 


(Continued from Page 1) 


open on Sunday has been so suc- 
cessful as to insure its perman- 
ence, since it has been found that 
many people from cities within a 
radius of 100 miles of Chicago 
are unable to visit the exhibition 
conveniently on any other day 
except Sunday, it was said. 

Weather conditions thus far 
have not been favorable, but 
even overcast skies and drizzling 
rain failed to prevent a record 
attendance Sunday. 

Executives from various factor- 
ies were wreathed in smiles as 
they observed the proportions of 
the crowds, the way that visitors 
appreciated the new showman- 
ship and their seriousness from a 
buying standpoint. Predictions 
are already being made that or- 
ders will exceed the totals for 
any show week since 1929. 


Heavy Turnout 

Today started with a heavy 
morning turnout of motor fans 
and the certainty was expressed 
that the show will continue to 
smash attendance records dur- 
ing the remainder of its run 
through next Saturday night. 

Doubts that the show would ex- 





of motor cars, trucks, trailers, 
coaches, accessories and special 
exhibits in other sections of the 
building. 

A check-up among those in 
charge of exhibits disclosed that 
these displays are far from de- 
serted at show time, On the con- 
trary, they like the center spec- 
tacle, are constantly packed. 


Much Interest 

This, of course, is interpreted 
as a tribute to the manufacturers 
for their ability to put so much 
of interest and novelty into their 
layouts of cars, chassis and the 
units they are featuring. Also to 
the fact that the showgoers here 
seem to be genuinely fascinated 
by the new products and in a 
mood to buy. 

Not for many years have the 
accessories received such a fine 
play. They present a scene of 
animation and are a pageant in 
themselves. In addition, they are 
getting more consideration in lo- 
cation than before from the 
show management. They are pa- 
tronized as well as the car dis- 
plays, and the same is true of the 
truck and trailers. 
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Chicago Show on way to Break Attendance Record 








Kaufman-Fabry Photo 


A BROAD VIEW of the Chicago show taken from the Plymouth exhibit reveals the better arrange- 
ment of displays made possible at Chicago this year by the greater space at the International 


Amphitheatre. 





Graham Chiefs 
Will Tell Plans 
To 250 Dealers 


Chicago, Nov. 18.— More than 
250 Graham dealers from through- 
out the middle-west will meet 
with officials of the factory at the 
Hotel Stevens Wednesday for the 





Kaufman-Fabry Photo 


AN INNOVATION this year at Chicago is the array of camping trailers being exhibited at the 
Amphitheatre. The woodland settings makes this a very attractive exhibit. 


perience some difficulty in at- 
tracting customers in the am- 
phitheatre location have dis- 
appeared. 


Al, Faeh, show manager, sup- 
plied the answer when he said: 

“Give the people a run for their 
money and the location is of sec- 
ondary importance. Not that we 
have any apologies to make for 
the location of this show, for the 
amphitheatre is Chicago’s new- 
est, largest and most modern ex- 
hibition hall. Furthermore, it is 
accessible by all forms of trans- 
portation, and has the advantage 
of free parking within the 
grounds for 5,000 cars.” 

It was noticeable both Satur- 
day night and during the two 
stage performances yesterday 
afternoon and evening that the 
arena alone held more people 
than are usually seen at one time 
in the Coliseum during its most 
crowded hours. 


More Space 


At the same time the style pre- 
sentation in the Hall of Stars did 
not detract from the various ex- 
hibits in other parts of the build- 
ing where the newest things 
automotive were to be seen. 

With the manufacturers show- 
ing nearly complete lines of mod- 
els on the second floor, more vis- 
itors can be taken care of con- 
veniently than in the past, Space 
between cars on the average is 
no wider than formerly, but the 
crowds are broken up instead of 
everyone crowding about a fea- 
tured car on attraction. 

Nor does the stage show in the 


Injunction Granted 


Lincoln, Neb., Nov. 18.—A_ re- 
straining order preventing the state 
from enforcing a 1935 statute lim- 
iting length of trucks and semi- 
trailers to 35 feet has been granted 
in district court here on application 
of the Mack Transport Service Co. 
of Lincoln. The statute, S. F. 115, 
is alleged by the transportation 
company to be unconstitutional on 
the ground of unreasonable delega- 
tion of power to the state highway 
department, interference with inter- 
state commerce, class legislation, 
and the “due process” clause. 





arena detract from the displays'theatre. This general view gives some idea of what the 


Chicago show luncheon, to hear 
about sales and advertising pros- 
pects for the new 1936 Graham 
models. Prominent among the 
Detroit delegation will be J. B. 
Graham, president; Robert C. 
Graham, executive vice-president; 
F. R. Valpey, vice-president and 
general sales manager, and A. I. 
Philp, vice-president. 


Particular emphasis will be 
placed on the new low-priced 
super-charged models. 

B. G. Sykes, Chicago distributor, 
will be toastmaster at the lunch- 
eon meeting. 





Gilpin Sees Possibility 


Of Increased Car Prices 


Chicago, 
higher automobile prices as a 
major reason for buying a new 
car now rather than waiting until 
spring was emphasized Saturday 
by A. W. L. Gilpin, vice-president 
and general sales manager of the 
Pontiac Motor Co., speaking be- 
fore 200 Chicago retail salesmen 
at a breakfast meeting at the 
Drake Hotel. 

Gilpin said that automotive la- 
bor costs were never so high as 
today, and that within the past 
few days the price of steel, which 
forms the great bulk of a finished 
car, has risen. 

“We are in a rising market,” 
Gilpin said, “and economists look 
for continued higher prices. The 
prospect, therefore, is that auto- 


Hupp Luncheon 
Will Introduce 
New Sales Head 


Chicago, Nov. 18.—W. A. Mac- 
Donald, newly appointed director 
of sales of Hupp Motor Car Corp., 
will be introduced to 250 middle- 
west dealers and distributors of 
the Hupmobile organization at a 
luncheon Wednesday in the Hotel 
Stevens. MacDonald’s promotion 
to his present position was re- 
cently announced by Vern R. 
Drum, president, along with the 
appointment of George E. Clarke, 
was named sales manager. 


R. L. Hance, advertising man- 
ager, and Cliff Knoble, advertis- 
ing agency counsel, will be the 
principal speakers, directing the 
dealers’ attention to an increase 
in advertising for the 1936 Hup- 
mobiles. Drum will be in charge 
of the luncheon and will introduce 
other prominent officials of the 
company. 





Kauf Fabry Photo 
SWANK IN TRUCKS is given a real break at the Chicago show this week in the International Amphi- 
truck makers 


are doing to attract attention. 








Nov. 18.—Prospect of 


mobile prices now are as low as 
they are likely to be all year. 
Any change is almost certain to 
be upward.” 

He emphasized to local sales- 
men their stressing to prospects 
the fact that new cars bought 
now will save money for the 
buyer, especially if he has an old 
car to trade in. 

“The trading values of a car 


A. W. L. GILPIN 
Feels Prices May Rise 


is determined primarily by the 


year model it is,” he stated. “A 
1933 car traded now will be ap- 
praised as a two-year-old car, 
whereas if it is held until after 
January it will automatically be- 
come a three-year car, with a 
consequent depreciation.” 

Gilpin said that he believed the 
coming 12 months would be 
highly profitable for dealers and 
salesmen, and said he looked for- 
ward to a year beyond anyone’s 
expectations. 

Regarding the advance of the 
date of the annual automobile 
show two months, the Pontiac ex- 
ecutive said he was very much in 
favor of it from a sales manag- 
er’s standpoint. “It will,” he said, 
“take the red ink out of Novem- 
ber and December. It will make 
the dead months alive. 

“When new car announcements 
were made in January or Febru- 
ary, we never had enough cars 
at the height of the buying sea- 
son, and a tremendous back-log 
of orders always piled up at the 
beginning of spring, with the re- 
sults that sales were lost. 

“This year we will have cars 
when we need them most.” 

Others at the meeting included 
C. P. Simpson, assistant general 
sales manager; regional man- 
agers Allen Wright of Chicago, 
V. A. Davison of Memphis, and 
T. M. Ray of Oakland, Calif., W. 
J. Mougey, Chicago zone man- 
ager; Hugo A. Wehmeier, vice- 
president and general manager of 
Community Motors, Inc., local 
distributors, and others from the 
local and central office organiza- 
tion at Pontiac, Mich. 
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Regional Conferences are Suggested by NADA 


Would Draw More Dealers 


Than Annual Convention 


(Continued from Page 1) 

rived here in time to extend his | next year, and continued improve- 
greetings to the members, and to} ment is anticipated. 
acquaint them with his program Trade’s Chief Problem 
for the new year. “In the final analysis, the deal- 

President Vesper stated that | er’s chief problem is the used cars 
encouraging activity marks the| he must take in trade in lieu of 
automobile retailing business as | cash as part payment on new cars 
it.enters the early season of new | purchased.” 
model introduction with the Chi- Frost concluded by quoting 
cago show. An increase in sales | from a recent statement by S. W. 
volume for 1936 is almost a cer- | McMichael, manager of the Mich- 


tainty, and the brightest part of igan Automotive Trade Assn., in 














Olds Chieftans 
ae {| See Big Things 
For Next Season 


Chicago, Nov. 18.—Interest in 
the Oldsmobile exhibit at the Chi- 
cago Autombile show, the doub- 
ling of retail orders taken at the 
show, and the general public accep- 
tance of the fall announcement 
have made Oldsmobile sales ex- 
ecutive in the Chicago area 
extremely optimistic over 1936 
prospects. 

“More and more people are see- 
ing the advantage of buying a 
new car in the autumn months” 
said H. C. Trevellyan, assistant 








the outlook is in the fact that | W2ich he stated that none ef the 


now manufacturers are devoting 
earnest study to the problems of 
the distributive end of the busi- 
ness, Vesper continued. Gener- 
ally united throughout the coun- 
try, the dealers are seeking the 
solution of those problems 
through the co-operation of the 
manufacturers, all recognizing 
the fact that only by united pur- 
pose and effort can the task be 
accomplished. 

Dr. A. Reuss, in charge of the 
German delegation making a sur- 
vey of automotive conditions in 
the United States spoke on “Used 
Car Control in Germany,” follow- 
ing which he was questioned by 
Hugo Pfohe, member of the for- 


mistakes made .and paid for in 
the past by automobile dealers 


came so high as the mistakes 
they made when negotiating for 


used cars. 


Industry Firm 
ainst Revival 


Of NRA Scheme 


Washington, Nov. 18.—A rapidly 
mounting torrent of opposition to 
the Administration’s plan to re- 
vive NRA was evident this week 
in replies from business and in- 








A TRIO OF PAST PRESIDENTS of the Chicago Automobile 


Trade Assn. at the pre-show banquet. 


(Left to right) Charles E. 


Gambill, Chevrolet dealer; J. R. (Cy) Histed, vice-president of the 


National Used Car Market Report, and Thomas J. 


distributor. 


eign group, concerning other 
problem of dealers in Europe. 

James Dalton, editor of Motor, 
followed with a speech on “Plac- 
ing the Accent on Profits.” Jack 
Frost, newly elected general man- 
ager of NADA, closed the meet- 
ing with a discussion of the 
plans for 1936. 

A keynote of the committee 
meetings held in conjunction with 
the conference was the need for 
stabilization of used car sales and 
realization of a profit in this end 
of the dealer’s business. 


Need Co-operation 

In his annual report, Frost said: 

“The national program to bring 
about improved dealer conditions 
and control of used car losses, 
which for the first half of 1935 
have gone above $70,000,000, re- 
quires a thoroughly united and 
aggressive dealer support. To be 
successful it is imperative that a 
complete understanding and co- 
operation be secured among the 
dealers of the country, 

“This may be promoted better 
through a series of regional mem- 
bership meetings than is possible 
through one annual convention. 
Thousauds of dealers will be en- 
abled to attend a regional confer- 
ence, but cannot take the time 
from their business for extended 
travel. 

“Progress that is highly encour- 
aging has been made in persuad- 
ing manufacturers to liberalize 
some of the provisions of their 
dealer franchise contracts for 





Hay sr., Reo 


dustrial leaders to invitations to 
a conference here next month. 

Wholesale refusals to attend 
the meeting, called by Major 
George L. Berry, the President’s 
co-ordinator of industrial co-op- 
eration, flowed into Washington 
from every corner of the nation. 

At the same time it was learned 
that many who have agreed to 
attend have served notice on 
Berry they will come with the 
avowed purpose of blocking any 
plans to revive NRA. 


Capacity Output 
Assured for Hupp 
As Sales Mount 


Chicago, Nov. 18.—In a survey 
of the results obtained from the 
automobile shows during the first 
two weeks of the new season, of- 
ficials of the Hupp Motor Car 
Corp., stated today that more re- 
tail and wholesale business has 
been obtained than during any 
comparable period in the past five 
years. 

It is announced that orders for 
1936 Hupmobiles obtained at the 
shows assure capacity production 
in the Detroit factory throughout 
December. Present’ indications 
are that actual signed orders and 
potential sales point to top speed 
manufacture for at least the next 
90 days. 








“A GREAT SHOW,” said Alfred Reeves, general manager of the 
Automobile Manufacturers’ Assn. and manager of the New York 
show (center), after witnessing the advance viewing of the Chicago 


performance and decorations at the pre-show dinner. 


At the right is 


H. T. Ames, president of Duesenberg, and at the left is H. T. Hollings- 
head, Nash-LaFayette distributor, chairman of the Chicago show 
committee and director of the Chicago Automobile Trade Assn. 


Public Receives Zephyr 
With Orders for 5,000 





Dearborn, Mich., Nov. 18.—Ford 


and Lincoln officials are highly 
satisfied with the enthusiastic re- 
ception accorded the new V-12 
Lincoln-Zephyr at its initial show- 
ings in New York and cther cities 
scattered throughout the country, 
it was said today at the home 
offices of the Ford Motor Co. 

Orders for over 5,000 cars for 
delivery in December have been 
placed by Lincoln dealers with 
the factory up to Nov. 15, accord- 
ing to tabulations made today. 

Production of the new car is 
well under way at the Lincoln 
plant. Present plans call for 
stepping up the production 
gradually. 

Reports of the enthusiastic pub- 
lic reception of the car at points 
where shown in the past two 
weeks have been received from 
Ford branches and Lincoln deal- 
ers throughout the country, it was 
said. 

At the San Francisco and Los 
Angeles automobile shows, the 
crowds about the new cars were 
said to be so great that it be- 
came necessary to rope off the 
car displays to enable the bulk of 
the show visitors to inspect them. 


The reception in New York was 
equally as satisfactory, it was re- 
ported. Approximately 250,000 
persons, attracted by the new 
Ford V-8, the new Lincoln and the 
Lincoln-Zephyr, visited the dis- 





Asheville Exhibit 


Asheville, N. C., Nov. 18.—Ashe- 
ville’s annual automobile show, spon- 
sored by the Asheville Automobile 
Dealers’ Assn. in co-operation with 
the Asheville Citizen-Times, was held 
at the Tyler Bldg., Nov. 13-16. E. 
O. Thomas was chairman of the 
show committee. 





plays at the Park Lane Salon, the 
Ford exhibit at the Hotel Astor 
and the Ford headquarters at 
1710 Broadway. Demonstrator 


cars when parked at the curbs at 


general sales manager. 

“Men and women are coming 
into the amphitheater here with 
check books in their hands. 

“We at Oldsmobile are particu- 
larly happy about the acceptance 
of the 1936 models. Having 
doubled our sales in 1935, indica- 
tions are that 1936, again, will 
be’ an Oldsmobile year.” 

Both F. Q. Murphy, Oldsmobile 
regional manager in Chicago, and 
Russell Lesher, Chicago zone 
manager, joined with Trevellyan 
in predicting new all-time highs 
for the coming year. 

“What started as an experi- 
ment has turned out so success- 
fully so far that autumn an- 
nouncements prebably will be 
carried out in the future,” said 


Murphy. 





H. H. CURTICE, Buick president (center), seems satisfied with 
what one of Chicago’s leading Buick-Pontiac dealers, K. K, Kender- 
dine (right), is doing in his triple capacity as merchant, president of 


the Chicago Automobile Trade 


and member ex-officio of the 


show committee. At the left is O. T. Henkle, head of the International 
Amphitheater, where the show is being held and where this candid 
camera view was snapped at the pre-show dinner. 


the three exhibits also attracted 
crowds. 

At the Toronto, Ont., automo- 
bile show the Lincoln-Zephyr was 
considered one of the focal points 
of the display. Similar interest 
was reported by dealers in other 
cities throughout the country 
where the car has been shown. 


ROSS M. WOODHULL, city official who opened Chicago’s 36th 
automobile show, is given a few pointers by M. J. Lanahan, Dodge- 
Plymouth dealer and past president of the Chicago Automobile Trade 


Assn., while A. J. Chanter, Pierce-Arrow president, looks on. They 


occupied seats at the pre-show dinner head table. 


Motor Products 
Plant is Closed 
As 3,600 Strike 


Detroit, Nov. 18. — While an- 
nouncement has been made of 
increased employment and wages 
in the automobile parts industry, 
striking employes of Motor Prod- 
ucts Corp. forced a shutdown of 
the plant here and also of some 
departments in the company’s 
Toledo works. 

The strike, affecting about 3,600 
employes in the plant here, was 
called by the Mechanics Educa- 
tional Society and the Automotive 
Industrial Workers Union when 
the management met demands for 
a 15 per cent wage increase for 
production workers with offers of 
a 10 per cent raise. 

Motor Products Corp. makes 
instrument panels, windshield 
frames, interior moulding, and 
other small parts for various mo- 
tor companies, including Chrysler, 
Ford, and some General Motors 
divisions. Manufacturers have two 
or three more sources of supply 
for such parts, and the strike is 
not expected to affect automobile 
production. 


Industry Must Shorten Hours, Black Says 
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Alternative is Higher 
Taxes, Senator Believes 


(Continued from Page 1) 


sible for the billions of 
expenditures. 


The bill which Black believes 
will take care of unemployment 
by substituting private work for 
public works or a dole would re- 
quire a 30-hour work week in 
businesses which: 

Engage in interstate or foreign 
commerce. 


Receive Government contracts 
or loans. 


Supply materials for firms with 
Government contracts. 

Another provision would re- 
quire maintenance of present 
wage levels “until a reasonable 
time elapses for employers and 
employes to adjust them.” 


While jail sentences and fines 
are provided for violators, the 
senator said he believes the bill 
would be self-enforcing “because 
employes would see that employ- 
ers obey, and employers obeying 
would see that their competitors 
did likewise.” 


Black denied that a 30-hour 
week would curtail production 
and asserted that at present 


relief 


wages it would “not necessarily 
mean 
prices.” 
The Secretary of Agriculture 
resurrected the story of the 6,000,- 
000 pigs killed by the Farm Ad- 
ministration in 1933 in his address 


a general increase in 


“NOW, BACK IN THOSE days of long, long ago,” 


Nash jeushousl 
Will Draw 600 
From Mid- West 


Chicago, Nov. 18.—The largest 
middle-west gathering of Nash- 
LaFayette dealers at any Chicago 
show luncheon in the history of 
the organization will meet in the 
Gold Room of the Congress Hotel 
tomorrow to celebrate the intro- 
duction of the new 1936 models 
and to learn the viewpoints of 
several officials of the Nash Mo- 
tors Co., who will be present. 


The 600 dealers and distributors 
who will be in attendance will ex- 
ceed in number the gathering 
held in New York during the 
show there two weeks ago. Fac- 
tory officials expected will include 
Cc. W. Nash, chairman of the 
board; E. H. McCarty, president; 
Cc. H. Bliss, vice-president and 
director of sales, and Courtney 
Johnson, general sales manager. 


The meeting will be under the 
direction of Johnson, who will dis- 
cuss the highlights of the season 
in retrospect and the position 
which Nash expects to occupy 
during the next year. 


Particular emphasis will be laid 
on the $10,000 engine-naming con- 


opines Ralph 


Temple (right) to Louis Geyler (left), another pioneer, and Lynn S. 
Snow, Ford dealer and treasurer of the Chicago Automobile Trade 


Assn., at the pre-show dinner. 


Temple and Guyler were among the 


starters of motor row and both are past presidents of the trade 


organization in Chicago. 


which coupled a defense of the 
AAA with an attack against its 
critics and industrial practices. 
He promised another address next 
week in the campaign against 
“consumer misunderstanding” of 
the AAA. 

Farmers in 1933 and 1934, Wal- 
lace said, reduced pig production 
by 3 per cent when steel com- 
panies cut pig iron production by 
80 per cent. 

To “that sort of industrial re- 
duction program” he attributed 
millions of idle and the billions 
spent to keep the plowed-out 
workers from starvation. 

“I hope industry in future re- 
duction programs will not find it 
desirable to plow millions of 
workers out of their jobs,” Wal- 
lace said. “People are more im- 
portant than pigs.” 


Fruehauf Visits 

Omaha, Neb., Nov. 18.—Roy Frue- 
hauf, Detroit, was in Omaha last 
week looking for a site for an as- 
sembly plant for the Fruehauf 
Trailer Manufacturing Co., of which 
he is the western manager. He said 
that the plant will be established in 
one of three cities — Omaha, Des 
Moines or Kansas City. It will em- 
ploy between 150 and 200 men the 
year round. The company has an 
Omaha sales office. 


test now being sponsored by 
Nash, in which connection sales 
promotion and good will are to 
be tied in with the publicity re- 
sulting from the competition. 

Harry T. Hollingshead, Chicago 
distributor, was host to a group of 
40 automobile dealers from Ger- 
many, under the direction of Dr. 
A. Reuss, yesterday on a tour of 
the local Nash retail and whole- 
sale plants. The German delega- 
tion is in the United States to 
make a survey of dealerships, 
garages and service stations in 
this country. 


Ford Executives Have 
Headquarters at Drake 

Chicago, Nov. 18. — Ford and 
Lincoln executives attending the 
automobile show here have estab- 
lished headquarters at the Drake 
Hotel. 

The following Ford and Lincoln 
representatives were received too 
late for classification in the Sat- 
urday issue: 

W. C. Cowling, sales manager 
of Ford; A, S. Hatch, sales man- 
ager of Lincoln; J. R. Davis, 
assistant to Cowling; D. J. Hutch- 
ins, Ford truck department, and 
E. H. Martin, service manager. 





JACK FROST (right), general manager of the National Automobile 
Dealers’ Assn., tells a couple of Ford dealers about the NADA 
meetings, held in conjunction with the Chicago automobile show. 
They are (left), Ben T. Wright and J. J. Wright (no relation), both 
directors of the Chicago Automobile Trade Assn. Picturc taken by 
Automotive Daily News photographer at the pre-show banguet. 


Hudson; Old-Timers Meet 
At Dinner With Chapin 


Detroit, Nov. 18. — Sixty-three 
men and women employed by 
Hudson Motor Car Co. for 20 
years or more sat down to dinner 
last week with Roy D. Chapin, 
president of the company, who 
has been in the firm 25 years, and 
officially confirmed friendships 
two decades in the making. 

It was the first annual meeting 
of the Hudson Twenty Club, and 
represented shops and offices alike 
as clerks, laborers and executives 
gathered to hear old-timers tell of 
the good old days. 

Entertainment was furnished 
and speakers included Chapin, 
Harvey J. Campbell, vice-presi- 
dent and secretary of the Detroit 
Board of Commerce; A. E. Barit, 
vice-president and general man- 
ager of the company; Thomas M. 
Loveridge, 86 years old, who spent 
23 years in the blacksmith shop 
of the company, and Miss Eliza- 
beth Easton, in charge of the 
general file, who joined the com- 
pany three weeks before the 
president. 


Plant Addition 


Ann Arbor, Mich., Nov. 18.—Con- 
struction has started here on an 
addition to the plant of the King 
Seeley Corp., manufacturers of au- 
tomotive parts. 


PERSONIFICATION OF JOLLITY—Charles M. Hayes (left), 
president of the Chicago Motor Club and host to the 33rd annual 
American Automobile Assn, convention, and Franklin M. Miller, Buick 
dealer and director of the Chicago Automobile Trade Assn., at the 
Chicago pre-show dinner. The AAA convention was timed to give 
members a chance to take in the auto show. 


N. i Shave Sales 
By Hudson Top 
5-Year Record 


Chicago, Nov, 18.—An optimistic 
picture of the 1936 automobile 
sales front was pictured by Wil- 
liam R. Tracy, vice-president in 
charge of sales of the Hudson 
Motor Car Co., today when he 
arrived for a visit to the Chicago 
automobile show. 

“Hudson’s retail sales at the 
New York show broke a five year 
record, and were two and a half 
times as large as a year ago,” 
stated Tracy. “Taking all the 
shows held so far in the aggre- 
gate, the actual retail sales made 
at the shows have run well over 
a 100 per cent better than last 
year. We expect Chicago to be 
even better than this average, 
based on the preliminary report 
we have had from our sales or- 
ganization in this territory. 

“We have had to increase our 
projected production up to the 
first of the year from 25,000 up to 
33,500 cars and the way the Chi- 
cago show is starting off, this 
will be several thousand short of 
our requirements. Distributors 
from such points as Mankato, In- 
dianapolis, South Bend, St, Louis, 
Milwaukee, Mineapolis, Ft. Wayne 
and other points, together with a 
big aggregation of our dealers 
from all of the vast trading area 
centering in Chicago, will be here, 


W. E. BUTLER (left), Hudson-Terraplane distributor, and Victor 
C. P. Dreiske, Cadillac-LaSalle branch manager, members of the 
Chicago show committee, are talking over something or other of 
great seriousness as the flash bulb did its stuff at the pre-show dinner. 


and it is likely that many others 
from even more remote points 
will attend before the week is 
over,” he concluded. 


36 Dodge Plans 
Told at Meeting 
Of 450 Dealers 


Chicago, Nov. 18. — Under the 
direction of L. D. Cosart, regional 
manager for the Chicago district, 
450 middle-west Dodge dealers 
gathered at the Nickerbocker 
Hotel Saturday morning to re- 
ceive their instruction and infor- 
mation on the Chicago automobile 
show and sales and advertising 
plans during the coming year. 

Emerson J. Poag, director of 
advertising for Dodge, was the 
principal speaker at the meeting, 
and gave the dealers the details 
of the factory ambitions for 1936. 
Inasmuch as the men in attend- 
ance had already familiarized 
themselves with the new models, 
Poag confined his remarks to a 
discussion of Dodge future poli- 
cies and sales efforts. 





(Continued from Page 1) 


It was generally believed today 
that American manufacturers of 
automobiles might resume _ the 
policy of the pre-high tariff era 
and manufacture parts in the 
Michigan plants for export to 
their Canadian centers for as- 
sembly. This would result in 
materially increasing the number 
of employes in automobile and 
accessory plants at Detroit. 


Canada Heads in Exports 

In 1929 Canada bought more 
automobiles for assembly from 
this country than did all of South 
America and Europe combined. 
Some indication of the way this 
business has fallen off can be ob- 
tained from figures given by 
President Roosevelt today. In 
1930 automobiles worth $40,600,000 
were sold to Canada; in 1935 the 
estimate is $3,126,000. 

The reductions of duty on mo- 
tor cars announced today follows: 

Passenger cars, $1,200 to $2,100, 
chassis, from 30 per cent to 22% 
per cent. 

Passenger cars and trucks un- 
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U.S.-Canada Trade Treaty Seen a Boon to Industry 


American Steel Will 
Replace British in Plants 


General Motors Export Co. 
we broaden the base for trade, 
even the people who think they 
will be hurt will benefit along 
with the rest of us. 

“The statement of President 
Roosevelt that the pact 
double trade between Canada and 
the United States within a year 
or two is sound.” 

Several leaders in Wall Street 
were guarded in their comment. 
The consensus predicted expand- 
ing trade as a result of the agree- 
ment. 

Authorities on trade between 
the United States and Latin 
America believed there would be 
no conflict in that quarter as a 
result of the American-Canadian 
arrangement. 

Graham Tells Roosevelt 

The following telegram was sent 
today to President Roosevelt by 
Robert C. Graham, chairman, ex- 
port committee, Automobile Man- 
ufacturers Assn., and vice-presi- 
dent of the Graham-Paige Motors 
Corp. 


HONORS FOR OLDS winners were distributed by Russell Lesher, 
Chicago zone manager, to the top men in the Oldsmobile spell-down 
contest last week. The spell-down is used to test the salesman’s 


knowledge of the 1936 cars. 


der $1,200, chassis, from 20 to 17% 
per cent. 

Autos and motor vehicles of all 
kinds, chassis, from 40 per cent 
ad valorum tax to 30 per cent. 

Tops, wheels, bodies for motor 
vehicles from 30 to 27% per cent. 

Motorcyeles from 30 to 27% per 
cent. 

Tractors Tariff Free 

Motor buses from 40 to 30 per 
cent. 

All tractors will enter Canada 
free of tariff. 

A steadily growing two-way 
trade as a result of the new trade 
treaty was predicted today by 
James D. Mooney, president of 
the American Manufacturers’ Ex- 
port Assn. 

“There is not the slightest doubt 
that it will stimulate trade be- 
tween the two nations,” said 
Mooney, who also is head of the 


“Trade agreement with Canada 


announced today represents ef-| 


fective government co-operation 
with industry and agriculture in 
stimulating world trade. 
felicitations upon Secretary Hull’s 


able and courageous administra- | 
tion trade agreements program | 


under your direction reflected in 
this dramatic recognition of 
mutual stake of neighbor nations 
in trade. Pact expresses motor 
industry’s philosophy that best 
assurance of expanding markets 
lies through lowered costs to ul- 
timate consumer as soundest bus- 
iness stimulant. 

“Best wishes for continued vig- 
orous prosecution trade agree- 
ments program which we believe 
has already demonstrated its 
value in bettering world economic 
conditions and minimizing causes 
of international controversy.” 


CROWDS GATHERING AROUND the Chrysler chassis at the 
Chicago show seem to indicate the public is interested in more than 


just streamlines. 


“Tf P 


may | 








Extend | 








SOME FOLKS QUESTIONED whether or not Chicagoans would 
visit the automobile show at its new location in the International 
Amphitheatre. This picture snapped at the Studebaker exhibits is 


an answer. 








Chicago Show Week Events 


TUESDAY, NOV. 19. 


11 A.M. to 11 P.M.—Automobile Show, International Amphi- 
theater, Army and Navy Day. 
12:30 P.M.—Nash-LaFayette Luncheon, Congress Hotel. 


WEDNESDAY, NOV. 2¢. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


theater, Safety Day. 


FRIDAY, 


theater, Sports Day. 


theater, Closing Day. 





SATURDAY, 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


12:30 P.M.—Graham-Paige Luncheon, Hotel Stevens. 


12:30 P.M.—Hupmobile Luncheon, Hotel Stevens. 
1 P.M.—International Harvester Luncheon, Congress Hotel. 


THURSDAY, NOV. 21. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 
theater, Theatrical, Motion Picture and Radio Day. 


NOV. 22. 


11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


NOV. 23. 





Chevrolet 10- 


Detroit, Nov. 18.—Country-wide 
sales by Chevrolet dealers for the 
first 10 days of November totaled 
32,657 units, nearly double the 
highest total for the same period 
in previous years, it was an- 
nounced Saturday by Chevrolet 
Motor Co. The total reflects the 
results of the early introduction 
of 1936 models and the change of 
date of the automobile show sea- 
son, says the announcement. 


The total of 32,657 not only ex- 
ceeds the record of any previous 
corresponding period, but sets a 
new high mark for 10 days’ sales 
following the introduction date of 
any previous new models, it was 
said. 

“It is apparent that the early 
presentation of new models, and 
the holding of the automobile 
shows in November instead of in 
January, has had an important 
effect on seasonal sales,” com- 
mented W. E. Holler, vice-presi- 
dent and general sales manager, 
who announced the new records. 
“This first 10-day period of No- 
vember included one day on which 
the new Chevrolets were not on 
sale, since they were not shown 
to the public till Nov. 2, yet its 
sales exceed the total 30-day No- 
vember sales of all but four years 
in the history of the company. 
Our largest November record was 
in 1926, and the sales in the first 
10 days of that month were 17,678 
units, only slightly more than 
half of the new record just 


established. 


“As to the effect of November 


| ys. January introduction, it is sig- 


nificant that our first 10 days’ 
record for the current month is 
more than double our sales for 
the first 10 days following any 
January introduction of Chevro- 
lets. In other words, although the 








Sales 


Day 
Set Record of 32,657 


public has not been in the habit 


of buying largely in November, 
this new record indicates that it 
was not the season that stopped 
them from purchasing, but rather 
the fact that models or sale in 
previous Novembers were soon to 
be supplanted by new models at 
the January automobile shows. 
We anticipate that the new plan 
of presenting cars in November 
will, therefore, prove successful in 
attaining its chief object, which 
is to maintain a higher level of 
sales during the winter and thus 
result in a correspondingly higher 
level of employment in the indus- 
try through the winter months.” 


Mohun Resigns 
Job as Domestic 


Reo Sales Head 


Chicago, Nov. 18.— Announce- 
ment was made today by officials 
of the Reo Motor Car Co. of the 
resignation of 
W. W. Mohun, 
domestic sales 
manager of the 
Lansing, Mich., 
organization, ef- 
fective immedi- 
ately. 

News of the 
death of one of 
the oldest Reo 
dealers in the 


|United States, 


H. J. Freeman, w, w. Mohun 
of Miami, Fa., 

was flashed to the Chicago head- 
quarters today. Freeman was 
long known as a prominent dealer 
in the south, and numbered 
among his friends many of the 
old guard of the motor industry. 


| announced 
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John C. Chick 
Resigns Cadillac 
Post to Ahrens 


Detroit, Nov. 18.—Resignation 


| of John C, Chick as general sales 


manager of the Cadillac Motor Car 
Co., and the appointment of Don 
E. Ahrens as his successor was 
today by Nicholas 
Dreystadt, Cadillac general mana- 
ger. Chick has not announced 
his plans for the future. 


Ahrens first joined the Cadillac 
organization in 1916 as a distri- 
butor in the Pacific Northwest. 
After eight years as a distributor 
he went to Chicago as branch 


Don E. Ahrens J. C. Chick 


manager, a post he held for two 
years. He was then transferred 
to the branch managership at 
Philadelphia and three years later 
was called to the factory as assist- 
ant general sales manager. In 
1933 he was promoted to manager 
of the New York Cadillac branch 
and has remained in that post 
until his present appointment. 
He was recently named president 
of the Automobile Merchant’s 
Association of New York. 


During his connection with 
Cadillac, Ahrens is credited with 
having been responsible for over 
$50,000,000 in retail sales. He is 
a native of Nebraska and a 
graduate of the University of 
Nebraska with. a B. S. degree in 
electrical engineering. 


Stanley Thomas 
Named Auburn 


Chief Engineer 


Auburn, Ind., Nov. 18.—Roy H. 
Faulkner, president of Auburn, 
announced today the appointment 
of Stanley Thomas as chief en- 
gineer of the company. He will 
succeed George Kublin, who re- 
cently resigned to become asso- 
ciated with another automotive 
organization. 

Thomas has been experimental 
engineer with Auburn since the 
first part of the year and has as- 
sisted in the development of the 
new Cord front drive. 


Aluminum Industries 


Acquires Dall Mfg. Co. 


Cincinnati, O., Nov. 18.— Pur- 
chase of the assets of The Dall 
Mfg. Co., Inc., of Cleveland, has 
been formally announced by 
Aluminum Industries, Inc. 

In the announcement, H. J. 
Hater, general manager, states 
that the acquisition of the Dall 
company will bring to Aluminum 
Industries, Inc., the manufactur- 
ing facilities for supplying the 
demands upon the company for 
cast iron piston equipment for 
automotive and industrial use. 


Manufacture of cast iron pis- 
tons for automotive vehicles, sta- 
tionary and marine ergines, re- 
frigerators, and other industrial 
applications will continue at the 
Cleveland plant, which will be 
operated as The Dall Mfg. Co., 
division of Aluminum Industries, 
Inc. Permite aluminum alloy 
pistons and other Permite auto- 
motive engine parts will be pro- 
duced as heretofore in Cincinnati. 
L. A. Dall, formerly president of 
the Dall company, will be affili- 
ated with Aluminum Industries in 
an executive capacity. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 
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10 TH. YEAR 


Chicago Showmanship 


"T BOs who came to Chicago this year with their 
fingers crossed and their tongues in their cheek must 
certainly have been taken back by the ingenuity and show- 
manship which the dealers in the Windy City have worked 
into their displays. Rumors that the efforts put forth by 
those dealers may win a reinstatement of the Chicago 
show to national show status next year are heard fre- 
quently. Certainly, from the standpoint of a show to 
create and inspire desire to buy new cars in the hearts of 
those who have visited the International Amphitheater, 
= year’s display is head and shoulders over any past 
effort. 


First, the increased space available has made it possible 
to arrange floor exhibits so that visitor can inspect the 
type of car in which he is interested without hurry and 
crowding. Second, the Hall of Stars arrangement whereby 
customers may sit in comfort while the various cars are 
presented in an entertaining and instructive manner, 
makes it possible for the visitor to select a variety of cars 
within the limits of his pocketbook and later inspect them 
more carefully at the floor exhibits. 


And third, but not least, the Chicago show committee 
has taken full advantage of the increased facilities to put 
on an exhibit that is truly alive, with decorations add 
greatly to the ensemble without detracting from the cars 
themselves. Whatever the status of the Chicago show 
may be next year the Chicago Automotive Trades Assn. 
can pat itself on the back for a job well done this week. 


A Substitute for Boondoggling 


Too OFTEN critics are purely destructive. In recent 
months we have heard a hue and cry against the daily 
spending of Government money to support that newly de- 
veloped pastime called “boondoggling.” We too deplore 
such spending. Strangely enough, however, most of the 
critics fail to suggest any substitute method for putting 
men to work which would not result in a cry from trade 
leaders that the Government was getting into competition 
with private enterprise. And this we would also deplore. 


It seems, then, that some means for putting men to work 
must be found which would not be boondoggling, which 
would spread employment evenly throughout the country, 
pro-rated on a basis of population, and which would not be 
in competition with industry. To us the answer is simple. 
Build highways. 

Naturally, a movement of this sort would meet with a 
cry from railways that the Government was subsidizing 
the automobile industry and motorized transportation. 
This is not true. The motorists and truck operators today 
are more than paying their way and a large share of the 
taxes paid into state coffers is being diverted to support 
the abhorrent boondoggling. We not only need more roads, 
we need more efficient roads, and the sooner we get more 
efficient roads, the sooner our present highway toll will 
be reduced. And the monetary saving from this alone, not 
to mention the saving in pain and misery, would be more 
than worth the expenditure. And it would put men to 
work. 


By the Publisher 


Whatever I had in-| 
tended to write about 
in this “extra” column 
for the Second Chi-; 
cago Show issue was knocked | 
completely out of my memory on | 
the way to work this Monday | 
morning. At the intersection of | 
the Belt Line tracks and the 
main avenue which I drive twice- 
a-day was a small sedan of 1935 
vintage, more completely folded 
up than I have ever seen one in 
any accident. There is a large 
concrete base in the middle of | 
the street at this point support- 
ing the railway crossing signals 
and it was into this obstruction 
that the car, quite evidently at 
very high speed, had crashed. 
Whether the driver and his pas- 
sengers are dead or simply 
maimed for life, I do not know. 
It is probable that in today’s 
papers I may be able to distin- 
guish it from the pictures of ac- 
cidents which are now a part of 
every day’s grist of news, because 
I saw the remains of this crash 
with my own eyes. There is 
something about glass and blood 
and hair on a pavement which 
gives one the creeps! 


Rules 
For 
Driving 


* * * 


NOW, TO keep on harping about 
safety and its relation to this in- 
dustry of ours is going to be (if 
it is not already) about as popu- 
lar as small-pox. Every phase 
of it, I thought, had been worn 
threadbare, so I am happy to 
have had the privilege at the 
Advertising Club of New York 
the other day, of listening to Dr. 
Miller McClintock who, as direc- 
tor of the Bureau of Street Traf- 
fic Research at Harvard, has 
uncovered a new approach to the 
subject which may turn out to, 
be by far the most productive of 


results. 
* * 


McCLINTOCK ATTACKS the, 
average American from one of 
his most vulnerable spots; that 
of “good sportsmanship” in driv- 
ing. In his “Rules of the Game” 
(which by the way the A. M. A. 
should be commended for dis- 
tributing at the Shows) he says 
by way of introduction: 


“Motoring is America’s biggest 
and best game. More people play 
it and get more fun out of it than 
any other American sport... . Un- 
fortunately, too many fail to recog- 
nize that like other games, motoring 
has some very definite rules. Fail- 
ure to play the game according to 
these rules and to exercise that 

irit of fair play and sportsman- 
ship which typifies the American 
people is taking much of the fun 
out of the game. 

“I believe that it is because the 
game is still new and each fellow 
has been trying to make up his own 
rules. There can’t be much fun in 
any game where each player wants 
to do it his own way, where no com- 
mon rules are accepted and no um- 
pire recognized. any good fel- 
lows who would blush to break a 
single rule or convention of their 
favorite sport, who in their social 
relations are recognized as decent 
and courteous men don’t hesitate at 
all to break all of the rules of the 
traffic game and may even brag 
about it. 


“The game does have very definite 
rules and everyone who wants to 
preserve the sport and improve it 
ought to know what they are. There 
are really three sets of rules. Leg- 
islators have made some, Common 
Decency has made some and “Old 
Professor Physics” has dictated 
some others. . .. These rules, how- 
ever, are not without force. There 
are two umpires. One is the police 
officer and the other is the ambul- 
ance driver. If a fellow is a very 
smart cheat, he may be able to get 
by both of them for a time but the 
more flagrant he is the more certain 
he is to be ruled out by one or the 
other.” 

af ” * 

I'LL BE GLAD to get a com- 
plete copy of McClintock’s rules 
for anyone interested and I sug- 
gest that it would be worth your 
while to ask your local news- 
paper to reprint them. That will 
help!—GMSs. 


—Courtesy NADA bulletin. 


As the NADA Sees It 


By JOHN BAUERSFELD 


Yours truly thumbed his way to 
Ralph Ebert’s Brooklyn Automobile 
Show the other night. At the start 
of my expedition into the wilds of 
Brooklyn I had no idea as to how 
I would get into said show without 
benefit of ye old ducat of admission. 
As it is not the custom of we gentle- 
men of the press to part with what 
it takes, I waltzed myself into the 
inner sanctum of the press room 
where the genial Eddie Korbel holds 
sway. Good old Eddie obliged and 
thus I gained the floor of Brooklyn’s 
bow to Motordom on Parade. 


To the left of the admission gate 
the police department of Brooklyn 
have their safety booth...Inspector 
Michael T. Ahearn and Joseph F. 
Cox, welfare director of the LIAC, 
officiating...The crowds stampeding 
the booth eager to learn the whys 
and wherefores of driving safely... 
Movies showing how accidents hap- 
pen and talks on how they may be 
avoided...Stopping ability tests... 
arguments on when you may turn on 
a red light and when you may not 

. conversations... “Didja see that 
guy—he stopped in five-eighths of 
a second for the red light, can you 
imagine what would happen if I 
should stop that fast with my truck 
and a guy with a small car is fol- 
lowing me?...Bof! and that would 
be the end of his car...I got air 
brakes on my job.” Hey, Jack, did 
you see what I got in my test?... 
It took me a second to stop for a 
red light... Nuts, you can’t tell me 
that machine is accurate...A large 
photographic study of a cop hold- 
ing an injured child...An inscrip- 
tion...“Children should be _ seen, 
not hurt.” 


The Knabe Piano Co. pepping 
things up with lively renditions on 
its pianos...The Encyclopedia Brit- 
tanica people trying to wise up the 
Brooklynites...As if they aren’t 
wise enough...All the cars are here 
...Chevrolet, Ford, Lincoln, Plym- 
outh, Hudson, Terraplane, Cadillac, 
LaSalle, Chrysler, De Soto, Nash, 
Olds, Packard, Pierce-Arrow, Pon- 
tiac, Reo, and all the rest of the 
industry’s masterpieces...People 
swarming all over the Ford exhibit 

. Lifting hoods.. . feeling : hols- 
tery. .. asking questions . acing 
orders...The Cord still ceeaniaa a 
lot of attention...Wildermuth the 
service man...drawing a capacity 
crowd with his exhibit of parts and 
service...many a guy still has to 
use the old boiler...One thing 
about the Brooklyn créwds. : 


-no fin- 


ery and fluff...just working people 

-mostly mechanics. . -interested in 
the mechanical details, rather than 
whether the color scheme matches 
Fifi’s eyes...The same pushing and 
pulling...Quite a lot of buzzing 
going on...Let’s tune in. 

“I spoke to that salesman over 
there about trading in our Velie 
for that de luxe job...Ye shoulda 
seen the dirty look I got...I told 
him the Velie was as good as the 
day we bought it...and he says 
he’d give me...well anyway it 
wasn’t enough.” 

“Yeh! she says she wants a Reo 

.Can you imagine...and me only 
getting three days on the PWA.. 
She’s lucky we're getting three 
squares a day.” 

“The Buick’s the car for my 
money...You’re nuts—the Olds is a 
better job any day...The Dodge 
makes ’em all look sick...The Ford 
is still the car for the woikin’ man 

.-The Chevy looks...That’s what 
you think, gimme a Chevy any da 

.Who’s gonna give ya one...O 
nuts, they’re all good, so what?” 

That’s the general run of the 
conversation... Some like ’em... 
Some don’t...Some buy ’em...Some 
won’t...And so it goes in this vn 
one-floor show of the industry’: 
bigger and better parade of eng - 
eering skill. 


Without taking any of the glory 
away from the cars, I’d say in my 
opinion the city’s public works ex- 
hibit is one of the most interesting 
things of its kind I have ever had 
the pleasure of seeing...This ex- 
hibit takes up a large part of the 
rear corner of the large auditorium 

Here they have architectural 


(Continued on Page 22, Col. 3) 


Coming Events 


NOVEMBER 
25-30-—Memphis, Tenn, Tri-State Auto Show. 
27-Dee. |—Peoria, tl. Auto Show. 


DECEMBER 
7-8—Atlantic City, N. J. Automotive Booster 
Clubs International. Annual Meeting. 
Hotel Madison. 
9-13—Atiantic City, N. J. 
Industries Show. 


Automotive Service 


JANUARY 
13-17—Detroit, SAE Annus! Meet. 
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@ Without regard to immediate profits, 
Nash is out to win America in 1936... 
Out to capture a large share of the low- 
priced car business on value alone! 

And to do this quickly, we have in- 
vaded the low-priced fields with cars 
that offer buyers better engineering, 
more space, greater safety than they’ve 
ever before been able to buy at any- 
where near the same prices! 

Don’t take our word for this. See for 
yourself that the 1936 LaFayette is the 
ONLY car in its price class with such 
high-priced engineering features as a 


WORLD'S FIRST SEAMLESS ALL- 
STEEL BODY—LaFayette and Nash 
“400” have a complete, seamless, one- 
piece all-steel top, steel floor, and steel 
body with girder steel frame! 


NASH AMBASSADOR SERIES—Brilliant, new 1936 
. sixes and eights. 125-inch wheelbase, luxurious 
appointments. . . at prices buyers formerly paid for smaller cars. 


models. . 
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AT THE CHICAGO SHOW...SEE THE 


seven-bearing crankshaft; complete, 
full-pressure lubrication with rifle- 
drilled connecting rods; and many 
others! See that it has more headroom, 
wider seats than in expensive cars! See 
that it’s lower and wider in relation to 
height and length; that it has a larger 
hydraulic braking area in relation to 
weight than other cars! 

Then see, in addition to all of these 
vital features, the remarkable, new kind 
of motor in the new Nash “400.” A 
motor so simplified that it has 509 
fewer parts ... a motor so sensational 
that we’ reoffering $10,000in cash prizes 
to the public just to find a name for it! 

And see the new 1936 Ambassadors, 
too. They’re big, luxurious, 125-inch 
wheelbase cars at prices buyers for- 
merly paid for much smaller cars! 

When you’ve investigated these cars 
..» when you get all of the facts about 
the Nash-LaFayette “‘Out-to-win-Amer- 
ica” Franchise . . . then you'll realize 
why hundreds of dealers all over the 
country have switched to Nash- 
LaFayette since the announcement of 
this determined drive just a few short 
months ago! To dealers, this franchise 
represents a revival of the GROSS 
PROFIT OPPORTUNITY —with pro- 
tected sales territories—that existed 
back in the most prosperous days of 
the automobile business! The Nash 
Motors Company, Kenosha, W isconsin. 
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and up 


$835 
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NASH DELUXE ‘400’’—A big, luxurious, 


SUPER-SAFETY car with an 
amazing new kind of MOTOR! SS 
Costs little more to own, even less 


to run than the smallest cars. Also 
Standard ‘‘400"’ models. Priced at andupf.o.b.factory 


Nash Automatic Cruis- 
ing Gear available on all 
“400” and Ambassador 
models at slight extra 
cost. Cuts engine revolu- 
tions 44 at high speeds. 


MORE HEADROOM THAN IN ANY 
OTHER CAR—EXCEPT ONE COST- 
ING OVER $2,000!—Thispictureshows 
how much more headroom the buyer gets 


f.0. b. in LaFayette and the Nash “400.” 


factory 


NASH-LaFAYETTE for 1936 
Out to Wie America Ox Value Aone! 


1936 LAFAYETTE —The biggest, roomiest car . . . the safest, 


best-engineered car . . . ever offered in the lowest-price field. 


NEW TYPES OF CARS WITH WHICH NASH 
IS INVADING THE LOW-PRICED FIELDS! 


and up 
f.0. b. 
factory 


EVEN TWO OF THESE HUMAN 
PILE-DRIVERS, from Chicago Bears’ 
mammoth backfield, would fill the front 
seat of any other low-priced car. Nash “‘400” 
and LaFayette seats are wider than in cars 
costing 3 times as much! 


LARGER HYDRAULIC BRAKES IN 
RELATION TO WEIGHT THAN IN 
ANY OTHER CAR!—LaFayette and the 
Nash “400” have big, oversized hydraulic 
brakes as large as those on one of America’s 
leading 144-ton trucks! 
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Poor Lights, Brakes Cause Most Night Accidents 


Crashes After Dark 


Prove More Serious 


By E. M. LUBECK 


Detroit, Nov. 18.—In the pres- 
ent campaign for safety on the 
highways and streets of the coun- 
try the automobile dealer, super 
service station operators and ga- 
rage men in general can contrib- 
ute more to general automobile 
safety than would be possible 
through legislation or any of the 
drastic car control methods sug- 
gested so far, by the simple 
method of selling car owners on 
the value of all times keeping 
their cars in almost perfect ad- 
justment. 

If every service man who con- 
tacts the public would put his 
shoulder to the wheel and show 
the car owner where his car is at 
fault and suggest’ corrective 
measures, motor vehicle opera- 
tion could be made safer in a 
comparatively short time. 


Lights, Brakes Faulty 

There is talk of traffic surveys, 
as well as legislative action which 
contemplate severe restrictions as 
to speed, highway supervision and 
increased penalties for law in- 
fractions. None of these would 
be effective except that for a 
short time there might be some 
moderation of speed. Regardless 
of speed, accidents will always 
be a hazard. 

In the majority of cases in- 
vestigated so far two outstanding 
defectives seem to appear in the 
car itself. These two major con- 


Jersey, 


tributions to accidents appear to | 


be faulty brakes, and while the |f 


number of accidents in daylight | 
hours as shown by state and 


municipal reports are greater 


than those occurring after night | 7 


fall the majority of the accidents 
at night are due to first faulty | 
lights and then the condition of | 
the brakes, 


Many Light Defects 
Faulty lights which do not per- 
mit the operator to see danger 
ahead are classified as burned out | 
bulbs, one-eyed lights, rusty re- 
flectors, dirty and broken lenses, 
faulty lamp base contacts which 
give flickering or intermittent 
lights, lamps out of adjustment 
as to focus and road aim which 
throw beams into the air and not 
on the road or side ways to cover 
parts of the road, but which at 
the same time merely throw a 
blaze of light forward without 
projecting the rays down the road 

or the lane of travel. 


Over three-fourths of the mo- 
tor cars in use today have light- 
ing equipment capable of furnish- 
ing adequate road lighting. They 
can all be adjusted to give better 
light and furnish better operat- 
ing conditions for the driver. Cal- 
ifornia, Oregon, New York, New 
Pennsylvania, Connecti- 
cut, Rhode Island, Washington 
make light inspections impera- 





— occurring in the day time. 
reason given is that cars are be- 
ing driven too fast for the range 
of visibility afforded the driver 
improperly 
lamps and because a great many 
cars are not properly lighted so 
as to be plainly visible in the dark 
hours. 
rusty reflectors, cracked and dirty 
lenses and one-eyed cars. 
latter it is pointed out which con- 
fuse pedestrian and on coming 
cars. 








“WE’LL BUILD 75 PER CENT MORE cars in 1936 than we built 
in 1935,” says C. W. Nash, chairman of the board of Nash Motors Co., 


“and we'll sell them all.” 
this picture he’ll keep his word. 


Judging from the pep Mr. Nash shows in 





Famous 





and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- 
cess, due to its smooth, 
sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by *Marshall Asbestos Corpo- 
ration. Nationally distributed. 


% Subsidiary of Bendix Aviation Corporation 








tive. Memphis, Des Moines, Evan- 
ston, Nashville and Milwaukee 


maintain light inspection stations. of 


where, through an effort to econ- 
omize on general 
street lighting has been curtailed. 
This provides another reason why 
the lighting equipment of cars 
owned and driven in such sections 
should have better lights, 

On the basis of the investiga- 
tions which show that 69 per cent 
of the cars have inadequate light- 


Investigation of over 3,200,000 mo- 
tor vehicles including cars and 
trucks showed not only that 69 
per cent or more than two out 
of every three had defective light- 
ing equipment, but that the aver- 
age owner was not conscious that 
his equipment was defective. 
Many were surprised when shown 
how much better and safer driv- 
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ing proved to be when the lights 
had been adjusted. 

An authoritative source says that 
annually 9,720 people are killed 
during the rush hours between 
5 o’clock and 9 o’clock in the 
evening and 2,550 are killed in 
the mornings between 6 o'clock 
and 10 o'clock. 
tion of automobile accidents by 
one organization 
that accidents occurring during 
the hours of darkness, as well as 
in the dusk of the dawn or even- 
ing are more serious than those 


This 


Compulsory Check 

Compulsory legislation in many 
states requires that all vehicles 
shall be checked for proper lights 
at least once a year. 
over $25,000,000 worth of service 
business in conjunction with light 
inspection 
hands of 7,400 service stations in 
the state, or an average of over 
$3,000 per station. 
that the service men of the coun- 
try have the opportunity to assist 
in the safety campaign to make 
driving safer and at the same 
time turn their efforts into profits. 


.’ 
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PLAYING TO THE PLAIDS the Dodge economy display at the 
Detroit show proved that Edinburgh has no monopoly on thrift. The 
mound of applications in front of H. J. Shorter for the barrel shaped 
savings banks, which were given away, represents one day’s crop. 


ing, the service men can easily 
determine just where his best 
market lies. If, out of the num- 
ber of cars registered in the 
country, two-thirds are driven 
after nightfall—a fact developed 
by the sales of gasoline and oil 
stations—then 18,000,000 cars seem 
to be subject to checking for 
lights. If 69 per cent of these 
have defective lights then the 


In the investiga- 


it was found 


service men have a potential of 
over 12,000,000 cars to work on 
which may mean millions of dol- 
lars of profits. 


Selling light in- 
The 


adjusted head 


includes cars with 


The 


In one state 
through the 


This indicates 


They are, left to right: 


Another factor affecting the 
accident roll is the increased rate | Motors, Inc., Chicago distributors. 
accidents in municipalities 


expense, the/easy, but the service station 


real job. 


Drivers Unaware 
That this market really exists 





Station in Detroit. The defects 
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STANDARD EQUIPMENT SINCE 1930 


ANDERSON MANUFACTURING CO., CAMBRIDGE, MASS. 
DETROIT OFFICE; 2-244 GENERAL MOTORS BLDG. (MR. GEORGE H. HUNT) 
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is shown by the work recently | 
conducted by the Tower Service | 


include lamps out of focus, out 
of aim, blackened bulbs, resulting 
in dim lights, rusted reflectors 
and dirty lenses. The remark- 
able part of the work being done 
is the statements of the car 
owners in that hardly a single 
owner was found who was aware 
of the inefficient condition of the 
lighting equipment. 

The condition of the car itself, 
is often responsible for poor light- 
ing. Sagging or lifeless rear 
springs may cause the light beam 
to be thrown into the air because 
of the change in level of the car. 
Sagging front springs may throw 
the lights lower down on the road 
and prevent proper projection. 
Improperly inflated tires front or 
rear will change the projection 
and a worn or frozen shock 
absorbers will have an effect on 
light ray direction. Here is where 
the service man can talk himself 
into a repair job which every 
sane motorist is willing to pay 
for when his own personal safety 
is at stake. 


Machine Tests 


At the Tower Service Station 
the process of making a lighting 
equipment check is interesting. 
A Guide head lamp testing equip- 
ment is used and the first step is 
placing the car on a dead level 
surface consisting of four steel 
plates sunk into the floor. When 
this has been done the actual 
physical condition of the car is 
noted. 

While the car owner may not 
be a candidate for a repair job 
which wili: correct sagging 
springs, frozen shock absorbers 





PONTIAC CHIEFTAINS in the flesh turned out en masse at the 
pre-show breakfast at the Drake in Chicago, Saturday morning. 
T. M. Ray, manager of the Pacific region; 
W. A. Davison, Memphis regional manager; C. P. Simpson, assistant 
general sales manager; Allen Wright, Chicago regional manager; 
A. W. L. Gilpin, vice-president and general sales manager, and Hugo 
A. Wehmeier, vice-president and general manager of Community 


enn meneeenOaCRENNRE S ED 
spection and repairs should be and may not be willing to invest 


in a set of tires to replace the 


should have equipment to do a| worn ones which affect his head- 


lights, the opportunity neverthe- 
less is there and all that is needed 
is to talk safety. 

If the owner wants only his 


(Continued on Page 23, Col. 1) 





The new automobile 

upholstery that can 

safely be washed with 

soap and water. See 

it at the Auto Show! 
e 


COLLINS & AIKMAN 
CORPORATION 
Copr. 1935,Collins & AikmanCorp. 


MODERN MOHAIR 
VELVET with the 
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Ax the New York Automobile Show, 
you make a showing—once a year. 

But in the New York car market you 
must keep on showing twelve months a 
year .. . when customers’ decisions waver 
and may be lost, while buyers forget, shift 
their interest to other cars, or decide to get 
more mileage out of their present car. 

You never can tell when a customer is 
going to buy. 

Your only safe bet is to sell the car buyer 
all the time, to keep him sold. Your Car 
Show has to be continuous—if you want 
sales to continue! 

The News gives you continuous showing 
before the largest market in America! 

The News is before the prospect whether 
he buys in April or August, March or May. 

It carries your message to the mind— 
when the mind is being made up; reaches 
the purse when the purse is open; keeps 





NEW YORK’'S 





buyers sold, by daily contact, constant call. 

Yet, a continuous showing in The News 
is not expensive! 

A News page once a month costs Iss 
than a single color spread per year in certain 
magazines... and you reach the prospect 
12 times instead of 1 time. 

A News page once a week costs less than 
a mailing piece three times a year to an 
audience of the same size... and you reach 
the prospect $2 times instead of 3 times. 

A News page message every day costs less 
than a major weekly broadcast... and you 
reach the prospect 365 times instead of 52 
times. So The News is a medium you can 
afford to use constantly and consistently in 
this market. 

If you want to make a more effective 
showing in New York in 1936, better make 
a more effective continuous showing of your 
cars to the News audience! 


NEWS 


Tribune Tower, Chicago + Kohl Bldg., San Francisco * 220 E. FORTY-SECOND STREET, NEW YORK 
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Small Towns in South are Spending More Money 


Nine Months’ 


s’? Car Sales 


Are Greatest Since 1929 


Birmingham, Ala. Nov. 18 
(UTPS).—Business in the small 
towns of Alabama where most of 
the retail business is dependent 
on a flushed pocketbook belong- 
ing to the farmer is much better 
than in some of the larger cities 
of the South, where business de- 
pends on production of steel and 
other manufactured products. 
Out in the rural districts the 
farmers have been selling cotton 
above 10 cents a pound and that 
is a much better price than they 
have received in years with the 
exception of the last two, when 
new deal methods sent the 
price up. 

Farmers Satisfied 

Farmers, generally speaking, 
appear to be fairly well satisfied 
with prices received for their 
farm goods and after getting their 
hands on this money they are 
spending a nice portion of it. 
Some of it goes directly to the 
automobile dealer while the bulk 
of it goes to the grocer, the 
butcher and other merchants 
around the average small town 
who in turn spend a portion of 
it with the automobile dealer. 

Automobile sales for the first 
nine months of this year are the 
greatest since 1929. A total of 
20,269 new passenger cars were 
sold during this period, according 
to commercial statistics of the 
School of Commerce at the Uni- 
versity of Alabama. 

The introduction of new models 
earlier than in recent years also 
had an effect on the markets and 
if anything worked to the benefit 
of the small town dealers who 
like to hit their prospects with 


GM German Sales Up 


75% in Ten Months 
New York, Nov. 18. — J. D. 
Mooney, president of General Mo- 
tors Exports Corp., who arrived 
from Germany today, said pro- 
duction and sales in Germany 
for the 10 months period was 75 
per cent ahead of the same period 
last year. In England they were 
25 per cent better, he said. 

He expressed optimism on the 
outlook of General Motors over- 
seas operations, saying that gen- 
eral business conditions in Europe 
showed “vitality and improve- 
ment.” He declared that the new 
plant building in Germany will be 
completed in December. No 
further plant expansion is con- 
templated for the present, Mooney 
said. 


Famous 
Stoppers: 
—_ 
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and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- 
cess, due to its smooth, 
sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by *Marshall Asbestos Corpo- 
ration. Nationally distributed. 


@ Subsidiary of Bendix Aviation Corporation 





new goods when they have the 
most money to spend. The pros- 
pects in towns depending entirely 
upon agriculture for business 
have more money about this time 
of the year than at any time be- 
cause this is the time when farm- 
ers are paid for a summer’s work. 

September sales in the state 
total 1,714 mew passenger cars, 
which was a 24.6 per cent de- 


crease under August. Most of 
these sales were clean-ups of floor 
models, however, in preparation 
for the new 1936 “boats.” 
Peeking behind statistics are 
statements made by two of Ala- 
bama’s small town dealers. The 
statements show how much better 
business conditions are than they 
have been. 
Conditions Better 
At Sulligent, Ala., the Maddox 
Motor Co., Ford dealers, reported: 
“Our business has been much 
better this year. Have sold twice 
as many new cars. Our used car 
stock is below the average. Money 


conditions are much better here.” 

From down in Selma, Ala., 
comes word from J. C. Petty, of 
the Petty Tire Co. Studebaker 
dealers, that business is also good 
there. 

“We hardly know just what to 
give credit to for better times, 
but we are pleased to inform you 
as for our business we are enjoy- 
ing better business, better collec- 
tions than for any ycar in the 
last five years,” he said 

The consumption of gasoline, a 
true barometer of automobile ac- 
tivity, shows a total of 15,000,000 
gallons in September. 


Tri-State Auto Show 


Adopts 25-Cent Gate 
Memphis, Tenn., Nov. 18 
(UTPS).— The annual Tri-State 
Automobile Show which opens 
Nov. 25, will not be free this year 
as formerly. The Memphis Auto- 
mobile Dealers’ Assn. agreed at a 
recent meeting to sell tickets 
through the Parent-Teachers’ 
Assn. at 25 cents. 

The association will be given a 
commission and the balance used 
to defray expenses. The show 
will be held in the Ellis Audi- 
torium. 


DIVISIONS AND SUBSIDIARY COMPANIES 


The Borg & Beck Company Division, Chicago, Illinois ¢ Borg-Warner International Corporation, Chicago, 
Illinois ¢ Borg Warner Service Parts Company, Chicago, Illinois *® Detroit Gear & Machine Division, 
Detroit, Michigan ¢ Detroit Vapor Stove Division, Detroit, Michigan ¢ Ingersoll Steel & Disc Company 
Division, Chicago, Illinois and New Castle, Indiana ¢ Long Manufacturing Co. Division, Detroit, Michigan ¢ Long 


Mfg. Co., Ltd., Windsor, Ontario, Canada e Marvel Carburetor Company, Flint, Michigan ¢ Mechanics Universal 


Joint Company Division, Rockford, Illinois ¢ Morse Chain Company, Ithaca, N. Y. and Detroit, Michigan ¢ Morse 


Chain Company, Ltd., Letchworth, England e 
Rockford Drilling Machine Company Division, Rockford, Illinois ¢ 
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Indiana ¢ Wheeler-Schebler Carburetor Co., Flint, Michigan 


Norge Division, Detroit, Michigan and Muskegon, Michigan 


Warner Gear Company Division, Muncie, 





Los Angeles, Nov. 18.—A motor- 
ized version of the old problem of 
providing the greater good for the 
greater number was placed be- 
fore the closing session of the 
American Petroleum Institute’s 
annual meeting here last week. 
It appeared in a report that the 
petroleum industry is compelled 
to provide the entire motoring 
public with less efficient fuels 
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Older Cars Limit Efficiency of Newer Models 


Refiners Must Produce 
A Fuel for the Average 


than are available because of me- 
chanical restrictions in the ve- 
hicles owned by a small percent- 
age of the motorists. 

The report, first to be made by 
the institute’s automotive survey 
committee, may be briefly sum- 
marized by stating that the great- 
ly improved performance of the 
new cars, coupled with the new 
style trends, has raised underhood 


temperatures to such an extent 
that the petroleum industry must 
resort to wasteful manufacturing 
procedures to meet the exacting 
demands thus imposed. It was 
the committee’s opinion that ar- 
tistry and correct engineering 
could very well be combined in 
behalf of the public’s pocketbook. 


Radiators Small 


The new automobile style 
trends have confined more power- 
ful engines under smaller hoods 
behind smaller radiators. This is 
a serious handicap in keeping 
gasoline and lubricating oil sys- 
tems cool enough for satisfactory 


operation. In the case of the fuel 
systems, the harmful result is 
vapor lock and motor stoppage 
caused by boiling of the gasoline 
on its way to the intake manifold. 
The committee’s report states 
that simple changes would make 
it possible to use the more ef- 
ficient fuels of greater volatility 
but warned that while in 1936 
models some attention has been 
given to the necessity of cooling 
the fuel system there is, as in 
former years, a small percentage 
of cars in which the problem has 
not been given adequate atten- 
tion. Not only do these few cars use 


gasoline wastefully themselves 
but they keep the petroleum in- 
dustry from adding volatility to 
all the gasoline marketed. The 
more volatile gasoline is readily 
available and would possess im- 
proved starting, accelerating and 
anti-knock qualities, yet none of 
these benefits now is realized be- 
cause of a comparatively few 
cars. 


In the case of lubricating oil 
systems, reducing the space 
around the motor is held to be a 
handicap also to proper cooling, 
which is becoming necessary to 
reduce oil temperatures and to 
prevent corrosion of bearings. 
Motor oils are better than ever 
before and engines should be de- 
signed to take advantage of their 
improved qualities. This was held 
to be a problem of proper auto- 
motive engineering. 


Causes Knocks 

The demand for gasoline of 
higher octane numbers, or anti- 
knock rating, also was cited as an 
example of catering to the needs 
of a comparatively few cars at 
the expense of the great majority 
of car owners. In the case of the 
new cars requiring fuels of high 
octane number it was pointed out 
that one price the motoring public 
pays for the improved perform- 
ance thus made possible is an in- 
creased sensitivity to knocking to 
which the ordinary motorist is 
unaccustomed. Very minor de- 
rangements of the new motors 
will cause them to knock. Pre- 
sumably only experimentation 
with several brands of gasoline 
will convince the motorist that 
this difficulty should be attributed 
to the condition of the engine 
rather than to the quality of the 
fuel. 


These facts were cited as ex- 
amples of the difficulties en- 
countered by the petroleum in- 
dustry in meeting the fuel and 
lubricating requirements of dif- 
ferent car models. The petroleum 
industry has to fuel and lubricate 
old cars as well as new, yet is 
expected to produce almost over 
night products satisfactory for 
use in new and changed models. 


Suggest Testing 


The report said the committee 
strongly recommended organized 
testing of motor vehicles and 
making the results available to 
automotive engineers. Such ef- 
forts, it was said, would reveal 
engineering changes which would 
open the road to fullest satisfac- 
tory use of improved fuels and 
lubricants. 


24th Show in Madison 


Madison, Wis., Nov. 18.—The 24th 
annual Madison show is being held 
at the Fuller and Johnson plant. 

N. W. Fox is general chairman 
of the committee in charge, assisted 
by Ralph Hult, finance and tickets; 
Paul Kayser, publicity; George 
Keating, space; A. J. Haen, adver- 
tising; William Whitney, entertain- 
ment, and L. J. Walters and O. 8. 
Jacobson, decorations. 


MODERN MOHAIR 
aaa: 


The automobile up- 
holstery that causes 
less shine and wear 
on clothes. 


COLLINS & AIKMAN 
CORPORATION 





Cameron Expla P 
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$9, 007 Spent by Ford to Set Up Average Job 


lains Costs 


Involved in Making Cars 


Detroit, Nov. 18.—The follewing 
address was made by William J. 
Cameron of the Ford Motor Co. 
during the Ford Sunday Evening 
Hour, broadcast over the Colum- 
bia Broadcasting System Sunday. 

“If you were to set up business 
as a wood-cutter you would need 
an ax and a tree to begin with. 
Fortunately, you ‘would not have 
to make your ax; the work of 
mining and smelting the iron, 
shaping and tempering the blade, 
forming and fitting the helve has 
been done for you by other men. 
Two or three dollars for an ax, 
$10 for a tree, supplied by your- 
self or someone else, and you can 
go to work. But there would 
have to be a tree, an ax and a 
man—the material, the tool and 
the labor—before there could be 
any wood-cutting. If the wood 
were sold, a truck, a train or a 
boat would be needed to trans- 
port it to its purchaser. That 
would require another outlay of 
work and money. If the wood 
were made into paper, or finished 
for furniture, mills would be re- 
quired, and yet more outlay. Be- 
hind any job there must be 
capital. Unless the tools are 
there the worker cannot work. 
Unless a large number of people 
take some trouble about it, the 
tools will not be there. 


Must Have Tools 


“That is the pedigree of capital, 
which simply means the cost of 
putting a man to work. Capital— 
not ‘capitalism’; we shall speak 
of capitalism another time. The 
money cost of putting a man to 


work is not the whole cost, by 
any means. Money is probably 
the least part of capital; the 
workman who puts in his energy 
and skill invests true capital, too. 
But, for a beginning, consider to- 
night the money it costs to create 
a modern job. 

“In the Ford Motor Co. the cost 
of setting up an average job 
where a man can work is $9,007.37. 
When a man is employed there 
must be provided a place for him 
to work—land, the factory build- 
ing and its various services—and 
that costs something. He must 
have tools to work with-—modern 
tools are expensive. He must have 
materials on which to use the 
tools—materials are costly. The 
Ford Motor Co. finds that for 
each employe at work, $2,008.55 is 
needed for real estate and build- 
ings. The average cost of equip- 
ping a job with the necessary 
machinery is $2,670.59. Merchan- 
dise and supplies, the material on 
which the man and machine work, 
must be kept at a constant aver- 
age value of $664.78 for each job. 
There!—you have spent $5,344 on 
the job already. Of course there 
are other things—taxes must be 
paid or there would be no fac- 
tory at all. And to keep up the 
necessary stock from day to day, 
pay wages promptly, generate the 
electrical power for each employed 
man to use, and maintain the 
operation of the shop between the 
time goods are produced and the 
time money for them begins to 
come in, requires a sum of ready 
cash. Besides this, tools are al- 


1934 - Used by one make of car 
1935 - Used by five 


1936 - Nine cars 


Self-sealed aT 


lubricated for life 


REAR 
Anta ole 
BEARING 


@ Invariably new departures in ball bearings 


come from New Departure. 


The success story 


of the Rear Wheel Bearing, self-sealed and 








“BYE, BYE TO BIKES, Buick’s the Buy,” 


Jim Levy, center, 


veteran Buick dealer and bicycle scorcher of yesteryear, tells C. F. 
Wheeler, left, and F. E. Waterman at the Buick pre-show banquet 


at the Palmer House. 


ways wearing out and needing 
replacement. And altogether, 
these costs run into another 
$3,663. Thus it takes $$,007 to set 
up a job—and that is a remark- 
ably low figure, because of the 
number of jobs involved. 


Need Distribution 

“In just one way can that job 
be maintained for the man after 
it is set up, and that is by dis- 
tributing what he produces. You 
cannot sell the real estate he 
uses, nor the machine he uses, 
nor the raw material; only what 
is produced on that ground, by 
that man, by means of those tools, 
and out of that raw material— 
only that can be sold. The com- 
pany finds that for the year end- 
ing last Sept. 30, its total sales 
divided by the number of em- 
ployes amounted to $6,979.49 per 
employe. Someone wii! immedi- 
ately say, ‘Hear that? Sixty-nine 
hundred dollars out of a $9,000 
investment every year!’ That is 
the way the politicians figure. 
Well, if income were all profit, 
yes! But every housewife knows 
that household income is far from 
being household surplus. Take 
that sum which we receive for 
sales per man employed, and see 
what has become of it. Fully 94 
per cent of it has gone for wages 
and materials; and after taxes 
and depreciation were paid, 1% 
per cent remained for the com- 
pany. That is, out of every dollar 
of income from sales in the year 
ending Sept. 30, our own and 
other employes received 94 cents; 
the Ford Motor Co. received 1% 
cents. Or, one whole year’s opera- 
tion of the average job paid 
$1,468.85 to the employe who 


All are Buick veterans in Chicago. 


operated it, and paid $111 to the 
company that invested $9,000 to 
establish and maintain it. 

“That is a close-up picture of 
what a job costs, how it is main- 
tained, and how the wealth it 
creates is distributed. It is simply 
a turn-over of value which, like 
the circulation of the biood, nour- 
ishes all the economic organs in 
its course. If anyone attempts to 
bleed it by taking unnecessary 
profit; if any part concerned is 
not fairly repaid for what it con- 
tributes; if the circulation be- 
comes sluggish or clogged, there 


“TLL BITE! WHAT IS IT?” 





Faulkner Says 
Romance Back 
In Salesmanship 


Toronto, Ont., Nov. 18.— Indi- 
| vidual opportunity will be greater 
| in the next five years than in 
| many decades, 
Roy H. Faulk- 
ner, president of 
Auburn, told 250 
automobile 
dealers and 
salesmen at the 
annual automo- 
bile trade lunch- 
eon in Toronto. 

Faulkner told 
the automobile 
men that during 
R. H. Faulkner the last few 

years price had 
been the paramount factor in 
buying and that salesmanship 
had lost much of its standing. 
“Today,” he said, “with the re- 
turn of quality buying, the indi- 
vidual salesman has a great op- 
portunity to demonstrate his 
ability. 

“Romance is fast returning to 
selling,” Faulkner § said. “The 
public is beginning to think of 
automobiles again as _ pleasure 
cars and not merely as a means 
of transportation. The salesman 
who can build around the product 
he is selling a certain glamour, 
who can interpret what the manu- 
facturer has put into it, is going 
to go ahead. 


“Reports from all parts of the 


says H. A. Hopp, Chicago, left, to 


J. Doyle, Milwaukee, center, while George Germanson, M'lwaukee, 


also awaits the reply. 


All are prominent Buick dealers in the Chicago 


zone who attended the Buick get-together at the Palmer House, 


And what all 
is 


is economic illness. 
of us are concerned with 
economic health.” 


Holler Sees New Record 
For Christmas Selling 


Detroit, Nov. 18.—The Chevrolet 
Motor Co. is leoking forward to 
the highest volume of Christmas 
sales in its 25-year history, ac- 
cording to W. E. Holler, vice- 
president and general sales man- 
ager, who in an interview out- 
lined the factors supporting that 
view. 

The prediction is based, Holler 
| said, mainly upon three points— 
| the improvements in the new 


| 1936 Chevrolets, the timeliness of 


| their introduction, just before the 
| Christmas buying season; and the 
fact that the new General Motors 
Acceptance Corp.’s 6 per cent pur- 
chase plan reduces the outlay re- 
quired to own and drive a new 


| motor car. 


olet| “Orders taken on announcement 
day,” said Holler, “exceeded any- 
thing in our history.” 

“This should be especially true 
in light of the fact that the pur- 
chaser is giving a next year’s car, 
rather than one which will be 
supplanted by a new model in a 
few weeks. The advancement of 
the announcement date removes 
this deterrent to Christmas buy- 
ing, and for that reason cannot 
fail to stimulate year-end busi- 
ness. 

“Finally, there is the new pay- 
ment plan just announced by 
GMAC, whereby the purchaser on 
a 12-payment contract receives 
the benefit of lowered interest 
rates.” 


United States and Canada show 
conclusively that the trend is up- 
ward in buying, that the public is 
wanting better things and is will- 
ing to pay for what they want. 

This is evident in many lines of 
business, in expensive furs, 
jewelry, clothing, furniture. Men 
are turning to color in their 
clothing, in their homes and in 
their automobiles. They are get- 
ting away from the drabness of 


| the last few years.” 





| 


This new automobile 
upholstery defies 
wear. See it at the 
Auto Show! 


lubricated for life, is told in the sales figures 


above. Nothing Rolls Like a Ball. 


New Departure 
Ball Bearings 


CONTINENTAL MOTORS CORPORATION .: - ) 


BOOTH 38-A AUTOMOBILE SHOW 


COLLINS & AIKMAN 


CORPORATION 
2349 Copr. 1935,Collins & AikmanCorp. 
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Lhe new 





QUALITY 
IN EVERY DETAIL 


The one outstanding sensation at all the Shows! With its en- 
tirely different fundamental principle of front drive—its spe- 
cial appeal to fine car buyers—and its lack of competition—the 


Cord offers an opportunity for substantial profit to dealers. 


AUBURN AUTOMOBILE COMPANY, AUBURN, INDIANA 


13 





14 


Says Speed, 
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|. Alertness 


Should Go Hand in Hand 


. FIELDS 


By J. E 
President Chrysler Sales 


Detroit, .Nov. 18.— Recent re- 
ports of automobile accidents 
strengthen my opinion that we 
must give seri- 
ous attention to 
a national safe- 
ty campaign 
that will have 
its inception in 
the infancy of 
the individual. 
The real job 
must be done by 
education and 
se this education 

should start in 
J. E. Fields the home and be 
strongly supplemented through 
all the grades of our public, pri- 
vate and parochial schools. 


Noise a Factor 


The motor car of today is easier 
and safer to operate than it ever 
was before. The manufacturers 
have spent millions to make it so. 
A very large part of current 
engineering thought and research 
is devoted to this problem. Me- 
chanical malfunctions and fail- 
ures are virtually unknown in the 
cars of today, The driver has had 
so Many manual operations made 
automatic for him that he now 
can confine his attention solely to 
steering the vehicle and using the 
accelerator and brakes. Noise, 
formerly a distracting factor, has 
been largely eliminated. Brakes 
are more efficient than ever be- 
fore. 


But with all its progress to- 
wards perfection, the motor car! 


CHALK THIS UP 


Division, Chrysler Corp. 
can be only as safe as the driver. 
It will instantly and efficiently 
obey but it cannot think. The 
driver must be made to realize 
that on his judgment, his alert- 
ness, and his normal physical re- 
actions and his sense of the rights 
of others depend his own safety 
and that of the public. The 
fact that cars are easier and 
pleasanter to drive, and more 
quickly and efficiently controlled 
does not relieve the driver of one 
iota of his responsibility. It is 
true that stronger construction, 
safety glass, steel bodies and 
other factors reduce the prob- 
ability of serious consequences to 
the driver of a car that collides 
with another car or with some 
other object. But this means 
nothing in terms of the pedes- 
trian who may be hit. The hu- 
man body has not been. improved 
to resist the shock of being struck 
by a motor car. 
Safety Advanced 

It is a glittering generality that 
speed is the cause of most auto- 
mobile accidents. This is true 
only to the extent that any ve- 
hicle in motion has some speed 
and that it has to be in motion 
to hit anything. The fact of the 
matter is that the safety of mo- 
tor cars, both in their controlla- 
bility and their structural 
strength has advanced far more 
than their speed. 

For more than a quarter of a 
century motor cars have been 
capable of speeds that were dan- 


TO REMEMBER 


@ Motor temperature control and hot 


water heater efficiency achieved by 
the Dole Poppet Type Thermostat 
— free from water pressure inftuence. 


Uniform performance under all road, 


load and weather conditions. Non- 
adjustable and adjustable types. 


Also Butterfly Types in various models. 


DOLE 
DOLE 
DOLE 


DOLE Ball Sleeve 


Double Compression COUPLINGS 
Universal All-Tube COUPLINGS 
Flared Tubing COUPLINGS 


COUPLINGS 


and Small Brass FITTINGS 


DOLE 
DOLE 


DRAFT DEFLECTORS 
PRIMERS—Also Special Brass Parts 


from blue prints 


fia aa oh 


1901-1933 Carroll Avenue, Chicago, Illinois 





D. E. RALSTON, Oldsmobile 
manager, 
automobile show. 


gerous under certain conditions. 
Not only did they have this speed 
but they were hard to steer, they 
had brakes that were ridiculously 
inadequate and unreliable accord- 
ing to present standards, they 
were subject to all sorts of fail- 
ures that are unknown today. In 
those early days high speed alone 
was dangerous regardless of the 
condition of the highway or the 
amount of traffic. Today speed 
per se is no longer dangerous, but 
the use of speed in the wrong 
place will always continue to be a 
menace to everyone. 


Trend is to Speed 


The whole trend of human 
transportation has been towards 
increased speed. Every improve- 
ment in transportation has been 
prompted by a desire to cover a 
given amount of ground in a 
shorter time. It is inconceivable 
that there will be any great de- 
crease in the average speed of 
motor car travel. The remedy for 
this appalling accident toll lies 
not in slower vehicles but in more 
alertness and consideration on the 
part of drivers and pedestrians. 

While traffic rules provide such 
a thing as a legal right of way in 
cases where there may be doubt 


International Nickel 


Of Canada Profits Up 


New York, Nov. 18. — A net 
profit of $7,742,584.64, equivalent 
to 50 cents per share on the com- 
mon stock after allowing for 
preferred dividend, is reported for 
the third quarter of 1935 in the 
quarterly statement of the Inter- 
national Nickel Co. of Canada, 
Ltd. 

This compares with a net profit 
of $5,420,615.13 for the second 
quarter, and with $4,917,627.24 for 


rent year; and it brings the net 


vice-president and general sales 


demonstrates knee-action to visitors to the Chicago 


as to the proper procedure, there 
never can be a moral right of 
way to jeopardize the safety of 
others. This is particularly true 
with regard to the pedestrian. He 
must be protected at all costs. On 
the other hand, the pedestrian 
must be taught from the time he 
is old enough to walk, that a mov- 
ing automobile is dangerous and 
that he must give the driver every 
possible chance to protect the 
pedestrian. The driver has a 
right to travel at the rate of 
speed dictated by law or by road 
conditions and custom where 
there is no specific law. He is 
entitled to the protection of the 
pedestrian to the extent of being 
given time to get his vehicle 
under control. 


Fields Sees Education as Remedy for Accidents 


Chevrolet Names 
Howard to Head 


Baltimore Plant 


Flint, Mich., Nov. 18.—The pro- 
motion of H. F. Howard, who 
has been manager of the assem- 
| bly plant of the Chevrolet Motor 
| Co.’s Flint division, to plant man- 


| ager in charge of all operations 


at the company’s new Baltimore 
plant, was announced today ty 
Arnold G. Lenz, assistant manu- 
facturing manager. Howard’s 
place here will be filled by Dud- 
ley G. Frazier, formerly superin- 
tendent of the Baltimore plant. 





Tire Deslors 


Elect Officers 


New York, Nov. 18—New of- 
ficers of the National Tire Deal- 
ers Assn. last week are as fol- 
lows: George J. Erlinger, New 
York, president; J. J. Bradburn, 
Philadelphia, Pa., vice-president; 
George J. Burger, New York, sec- 
retary, treasurer and_ general 
manager. 


Directors are: Tom Lane, Jer- 
sey City, N. J.; Harry Nelson, 
Brooklyn, N. Y.; Joe Walsh, Jack- 
sonville, Fla.; George Eberhardt, 
Chicago, Ill.; Martin Barry, Bal- 
timore, Md.; J. Callaway, Denver, 
Colo.; A. B. Chapman, Los 
Angeles, Cal. 


An executive committee was 
1uthorized to act for the board. 
It is as follows: Tom Lane, Jer- 
sey City, N. J.; Harry Nelson, 
Brooklyn, N. Y.; J. J. Bradburn, 
Philadelphia, Pa. 


TWO PULLMAN LOADS of Buick factory executives arrived in 
the first three months of the cur-| Chicago for the hy: of the automobile show, where they saw 


their 1936 cars on parade. 


Above are Fred G. Hoelzle, superin- 


profit for the first nine months to/| tendent of the Buick final assembly plant (left), and Frank D. Elwell, 


the equivalent of $1.14 per share.' works engineer, snapped in their compartment on arrival. 


PRECISIUN BEARINGS 


BALL. RYLLER AND THRUST 


NN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 
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NaionaL Advertisin g 


1s Locatizepo Advertisin g 
to the Reader 


ee advertising campaign may be 


national in scope to you, but it is 
purely local in its effect. 

After all, national sales volume is the 
sum total of sales made at retail in 
thousands of separate localities. To the 
retailer, whether he sells groceries, clothes, 
or automobiles, the primary advertising 
medium is the newspaper. Without the 
help of any other media, newspapers an- 
nually sell billions of dollars worth of 


merchandise at retail. 


In Chicago, the retail advertising me- 
dium in which to concentrate is the 
Tribune. It gives you over 800,000 fami- 
lies daily, and more than a million on 
Sunday—not only the cream of the auto- 
motive market, but the entire automotive 
market. 

By concentrating in the Tribune, you 
can apply continuous selling pressure in 
the Chicago market, because the Tribune’s 
rate per 100,000 circulation is among the 


lowest in the publishing business. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


NEWSPAPER ADVERTISING IS POINT-OF-SHOPPING ADVERTISING 
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SOUTHERN AGRICULTURIST 
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Predicts Greatly Increased Chicago Area Sales 


Sees Chicago as Logical 


Center for New Models 


By HARRY T. HOLLINGSHEAD 
President Nash Sales, Inc., of Chicago, Distributors Nash-LaFayette 


Chicago, Nov. 18.—From all in- 
dications at the present moment 
and from all predictable condi- 
tions in economic affairs, it is 
reasonable to prophesy an imme- 
diate and 
automobile sales in the Chicago 
region. Hitherto the end-of-year 
sales have shrunk in November 
and December be@€ause buyers 
were waiting to see the new 
models of cars at the national 
shows which were disclosed 
January and early February. 

Of course it is yet to be de- 
termined just how the market 
will stabilize seasonally. Experi- 
ence and observation indicate, 
however, that with improving and 


impressive volume of | 


in | 





stabilizing of economic soundness, 
the end of the year will be a 
more favorable buying period | 
than the beginning of a new year. | 

The Chicago automobile show 
is making known the entire 1936 
offering of motor car manufac- | 
turers. Not only passenger cars, 
but trucks and trailers as well. 
The exhibition has a wide appeal 
of interest reaching every user of 
every kind of automotive vehicle 
and implement. I predict that | 
attendance will quadruple that at | 
former shows. 

In this connection it must be 
remembered that the market in 





the Chicago trade area exceeds 





CAUGHT YOU REACHING. This view taken at the Pontiac pre- 
show banquet Saturday morning shows some of the retail salesmen 
pondering over the sales problems for 1936. Or are they? 


in motor vehicle consumption the 
New York market. The trade 
circle surrounding New York is 
cut off by the Atlantic Ocean and 


“WHY CAN’T WE GET 
//107@ FARM BUSINESS?” 


PRESIDENT: 


“Why don't our dealers sell more cars and 


trucks to farmers?” 


SALES MANAGER: 


“They can, but they say not enough of our 


advertising reaches farmers,” 


PRESIDENT: 


“What's wrong with our plan?” 


ADVERTISING MANAGER: 


“We're not advertising enough in farm 


papers.” 


. &— <= 


ONE basic fact in selling goods to farm fami- 
lies—proved through long experience is: Every 


















great advertising success that has been made 
in the farm market was made with advertising 
in farm papers. 


25% of America’s families live on farms— 


customer. Yet, 


and today the farm family is America’s best 


all the advertising in twelve 


leading magazines of general circulation 
reaches only 7.4% of the farm market. 


Even where the farm home receives other 


publications, the farm paper comes first. Farm 
folks look to their farm paper for information 


on earning and living. Naturally farm families 
have a friendly feeling for products advertised 


in farm papers and dealers will tell you that 
such products lead in their sales. 


YOU CAN'T SELL THE FARM FAMILY WiTHOUT Fz Papers 


SUCCESSFUL FARMING 
PROGRESSIVE FARMER & 
SOUTHERN RURALIST 


PRAIRIE FARMER 


HOMESTEAD 
THE FARMER (St. Paul) 


FARM JOURNAL 


& FARMER 
THE FARMER-STOCKMAN 
WALLACES’ FARMER & IOWA FARM AND RANCH 
THE OHIO FARMER 
PENNSYLVANIA FARMER 


Farmer) 


HOARD'S DAIRYMAN 
WISCONSIN AGRICULTURIST MICHIGAN FARMER 
INDIANA FARMER'S GUIDE 


PACIFIC N. W. FARM TRIO 
(The Washington Farmer, The 
Idaho Farmer, The Oregon 





CAPPER’S FARMER 

KANSAS FARMER (Mail & 
Breeze) 

MISSOURI RURALIST 

CALIFORNIA CULTIVATOR 

MONTANA FARMER 

UTAH FARMER 





from that center distribution car- 
ries only in three directions. The 
Chicago trade area, on the other 
hand, covers portions of five or 
more states, extending in all di- 
rections, In this area the use of 
automotive vehicles is more free 
in scope than in the New York 
area. The individual interest of 
users is more apparent. The re- 
sponse to trade displays is greater 
per capita. Obviously the Chi- 
cago show should be the event 
of first consideration in the auto- 
motive industry. The biggest 
market surrounds Chicago; the 
individual interest is greater in 
this territory; the greatest support 
of the industry is here. New York 
predominates in _  fastidiousness 
and sophistication, perhaps, but 
Chicago territory absorbs the cars. 
For this reason I freely predict 





PUTTING THE BEE on E. B. Rogers, central office traffic man- 
ager for Pontiac, center, are N. A. 


Champion Adda 
30,000 Sq. Feet 
To Lift Output 


Toledo, O., Nov. 18.—Robert A. 
Stranahan, president of the Cham- 
pion Spark Plug Co., announced 
here today commencement of a 
major plant expansion program 
which will involve all manufac- 
turing departments. 


Construction work has_ been 
started on an addition to the 
main factory building of the 
Champion group which will in- 
crease production capacity by well 
over 7,000,000 spark plugs per 
year. The new structure will be 
60 by 140 feet and six stories 
high, providing more than 50,000 
square feet of new floor space. 


“The automobile industry offers 
two reasons why Champion must 
increase its productive capacity,” 
said Stranahan. “First, unit pro- 
duction of automobiles has been 
rising steadily in recent months 
as economic conditions have con- 
tinued to improve. Second, the 
proportion of multi-cylinder cars 
is increasing in relation to total 
production. 

“Another reason for our factory 
expansion is the fact that the 
refinements and improvements 
which Champion has effected in 
its products during the last year 
or two, involve several new manu- 
facturing operations, all requiring 
additional floor space.” 


Hendrickson, Community Motors, 


Chicago, left, and B. B. Kimball, assistant advertising manager of 
Pontiac, at the pre-show breakfast at the Drake in Chicago Saturday. 
“Where’s them cars?” is the question. 


that in the near future the first 
showing of the industry’s new 
models will be made at Chicago 
rather than New York as has 
been customary in the past. 


Public reaction to the advanc- 
ing of the show dates, as nearly 
as can be judged from evidence 
at this time, is to be extremely 
favorable and will be reflected in 
a heavy volume of December car 
sales. Assuming this result ma- 
terializes, the depressing hiatus 
which has existed in November 
and December since automotive 
history began will be substituted 
by a stimulating business activity 
and the country will profit 
thereby and be benefited. 


McDermott Named 


Cincinnati, O., Nov. 18.—Appoint- 
ment of E. J. McDermott, of Dallas, 
as district manager in the south- 
western territory, for Aluminum 
Industries, Inc., manufacturer 
Permite products, was announced 
by Donald McDonald, vice-president. 


of. 
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The new, softer, sleeker 
automobile upholstery 
that gives greater rid- 
ing comfort. 


COLLINS & AIKMAN 


CORPORATION 
Copr. 1935,Collins & Aikman Corp. 
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BOOTH 38-A AUTOMOBILE SHOW 
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The new 1936 Studebaker Dictator (illustrated above) at $665 
is the car America ordered at a price anyone can afford to pay. 
The President, 115 horsepower, 125” wheelbase, at $965, is 
priced as much as $300 below the 1935 President. Exclusive 


territory. A dealer-built franchise. Write me in confidence. 


tid Gf bby 


PRESIDENT 
THE STUDEBAKER CORPORATION 


One of America’s leading financial 
services reports to its clients in part 
as follows concerning the New York 
Automobile Show: 


“Our award for the greatest rela- 
tive improvement (1936 cars over 
1935) goes to Studebaker and 
Both of these cars have plenty of 
‘IT’. Our award for the best look- 
ing cars at the show goes to them. 


**Predictions for 1936. Motor out- 
put will increase at least 20 per- 
cent over 1935. Studebaker to show 
the largest percentage gains (over 
100%). More than one-half of the 
total increase in 1936 sales will 
accrue to the low medium priced 


group ($600 to $1,000).’’ 





Bohn Says Automobiles 
Should be Made Lighter 


By CHARLES B,. BOHN 
President, Bohn Aluminum & Brass Corp. 


Detroit, Nov. 18.—Through the | 


eyes of the metallurgist there is 
not an up-to-date automobile on 
the streets to- 
day. This is 
not the fault of 
the automobile 
engineer but it 
is due to the 
particular situ- 
ation into which 
the automobile 


| the streets and roads of this coun- 





industry has 
drifted. 


Everyone’ in 
the industry is 
aware of the 
tremendous cost that would re-| 
sult from scrapping our present 





CO. B. Bohn 





pocketbook 


‘ should adhere to the old separate 
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Metallurgy Leads Way In Motor Engineering 


type of design for something | 
newer and far better. Yet, tha 
cost to the industry would be only 
a small fraction of the annual 
economic waste now going on due 
to the use of the present type of 
car. 

There is no reason, in the light 
of present metallurgical know- 
ledge, why any automobile should 
weigh over 2,000 pounds. Yet, on 





try there are over 20,000,000 
vehicles in use which weigh at 
least a thousand pounds more 
than necessary. 

What is true of the engine is 
also true of the remainder of the 
car. There is no reason why we 


As your local dealer goes out after that sale, 
will he find everyone in the prospect’s family 
converted to the virtues of your car? 


Or, will Father, for example, balk at the dotted line, 


because he hasn’t been 


so thoroughly exposed to the 


advertising that sold the rest of the family? 


lf Father is an important executive down at the office, 


if he has an income respectable enough to interest 





chassis and body structure. A 
combined unit, now that we have 
gone to the steel body, is readily 


co 


BETTING ON BUICK are, left to right, C. A. Fitzgibbons, F. M. 


[ee = 


Miller and N. S. Waters, veteran Chicago Buick dealers at the Buick 
salesmen and dealer meeting at the Palmer House. 


feasible. The heavy frame side- 
rails and heavy cross-members 
could readily be displaced by a 








any automobile manufacturer, he probably reads 
Business Week regularly. He can probably help you 
in selling your salesmen’s cars and commercial ve- 
hicles, to boot. He, and America’s other influential 
executives, can be sold at a really modest cost, 
through a schedule in Business Week. 


Father holds the key to the pocket-book, But Business 
Week holds the key to Father. Try it in '36! 


BUSINESS WEEK 


The Executive's 
330 WEST 42nd ST. 





Business Paper 
NEW YORK CITY 








scientific structure employing 
light, rigid materials. 

The resulting automobile would 
be far more comfortable, easier 
riding, would have far more room 
for its weight or even for its 
length and in every way would 
be more desirable. 

The metallurgist is ready with 
the material. This is a challenge 
to the engineer. Perhaps it is 
even more a challenge to manage- 
ment and enterprise. If the tradi- 
tions of American industry mean 
anything it will not be long be- 
fore we see tremendous strides in 
the direction indicated. The re- 
sulting economic saving in our 
fuel and metal resources will be 
almost beyond conception. We are 
on the eve of great things in auto- 
motive transportation. 


Globe-Union Co. 
Opens Two New 
Battery Plants 


Milwaukee, Wis., Nov. 18.—Es- 
tablishment of a branch factory 
at Los Angeles, Calif, in the 
near future has been announced 
by C. O. Wanvig, president of the 
Globe-Union Mfg. Co., one of the 
larger manufacturers of auto- 
mobile batteries. The announce- 
ment follows shortly on a similar 
announcement to equip another 
new factory at Dallas, Tex. 

Increased production demands 
have made the expansion pro- 
gram necessary, Wanvig said. 
During the past five years the 
company has sold more than 
6,000,000 automobile batteries, he 
said. 

The California plant will em- 
ploy approximately 100 people at 
the start. 

















THE 
PINES WINTERFRONT 
COMPANY 
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congratulates 
The 


Chicago Automobile 
Trade Association 


for its sponsorship of this 


excellent show 


v 


Pines Air Control! Shutters 
(Winterfronts) 


Pines Quick Steam Heaters 
for Fords 


Pines Stop-Signal 


Pines $.0.S. Safety 
Overturn Switch 


& will be on display in booth 122 
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Taxation, Safety Highlights: of AAA Meeting 


Group Scores s High Taxes; 
Asks Steady Safety Work 


(Continued from Page 1) 


co-operation between government, 
motor clubs, and the public to- 
ward improved safety conditions. 

At the conclusion of the con- 
vention the members adopted 
resolutions on matters of taxa- 
tion, safety, and highway develop- 
ment. They concurred in the 
principles adopted by the Joint 
Committee of Railroad and High- 
way Users and the Interstate 
Commerce Commission, stating 
that, in the aggregate, motorists 
are now paying more than their 
fair share of the cost of road 
construction and maintenance; 
that in the future they should not 
be required to pay more than the 
equivalent of the entire cost of 
the state trunk line highway sys- 
tem, together with a part of the 
cost of county and township high- 
ways insofar as these roads are 
in general rather than local use. 
In addition, the resolution stated 
that motorists should contribute 
in part to the cost of arterial 
routes through cities. 

Oppose Taxes 

In a resolution covering the 
rising tide of objection by the 
motoring public toward increased 
motor vehicle taxation, the AAA 
adopted a six-point policy, urging 
the continued effort of member 
organizations to oppose diversion 
of automobile tax revenues, 
recommending that Congress 
withhold a portion of Federal aid 
grant money from states that 
continue to use motorists’ taxes 
for purposes other than highways. 

The convention reiterated its 
opposition to the Federal automo- 
tive excise taxes and pledged 
members to work toward ending 
these taxes when they expire in 
their present form in the mid- 
year of 1936. The AAA con- 
demned any special state taxes 
which do not equally apply to 
other forms of transportation. 

A further point in the resolu- 
tion called upon all state legisla- 
tures to reduce both motor fuel 
and registration taxes during the 
coming year, pointing out that 
the reduction of either one should 
not be used as an excuse to in- 
crease the other. The convention 
expressed itself in accord with 
the present policy governing the 
expenditure of Federal aid grants 
to states, agreeing that the money 
should be applied to purposes of 
construction alone. 

Ask Enforcement 

A safety resolution stressed the 
necessity for continuous, rather 
than spasmodic, “safety consci- 
ousness.” The _ resolution § dis- 
counted the value of temporary 
“drives,” safety weeks and the 
like as being generally wasteful, 
and should be replaced by a well- 
conceived, balanced program of a 
continuing nature as the only 
sound basis for reducing traffic 
accidents. 

Strict, vigorous and constant 
law enforcement was demanded 
of traffic officials, with a gen- 


Something to tell your 
customers about— 


The newest, finest au- 


tomobile upholstery— 
. 


COLLINS & AIKMAN 


CORPORATION 
Copr. 1935,Collins & AikmanCorp. 
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eral increase in number and im- 
provement in ability of highway 
patrolmen in general. The 
association urged that all enforce- 
ment programs should be highly 
selective, concentrating on the 
worst violations, places, and driv- 
ers so as to assure the most 
valuable use of limited personnel. 


Greater power of suspension and 
revocation of drivers’ licenses, 
when warranted, was _ stressed, 
especially in cases of drunken 





Side Mee hit-and-run drivers, re- 
peaters of serious violations and 
“others who will not accept their 
responsibilities.” 

Safety activities of teachers in 
grade and junior high schools, 
with particular emphasis on the 
value of the school safety patrols 
were commended, and, it was 
stated, should be accompanied by 
increased safety education of 
children, especially those of pre- 
school age. 


Uniform Laws 
Efforts toward securing uni- 
formity of traffic laws, adoption 
of national models and standards, 
and an effective drivers’ license 
law were endorsed. 
Sound engineering in highway 








design and traffic control, with 
consideration of divided or ele- 
vated highways and grade separ- 
ations, was stressed as a step to- 
ward greater inherent safety in 
motor travel, 


The resolution also recom- 
mended that individual motor 
clubs consider the advisability of 
a policy whereby memberships 
would be closed to persons whose 
licenses have been revoked, and 
to those guilty of other major 
violations of motor laws having 
direct and important relationship 
to public safety. 

On the subject of highway de- 
velopment, the meeting advocated 
the encouragement of states in 
co-operating with the Bureau of 





19 


Public Roads in an exhaustive 
study of road needs, costs and 
revenues. A resolution approved 
the standards and specifications 
developed by the Bureau of 
Public Roads and the American 
Assn, of State Highway Officials, 
favoring reasonable and construc- 
tive regulation in the interest of 
all highway users, as against 
punitive and unduly restrictive 
regulation. 


Against Fee-Splitting 

The members again pledged 
themselves to simplification of 
highway route numbers. 

A blow at fee-splitting by law 
enforcement officials was struck 
by the adoption of a resolution 
condemning this practice. 


ow It's Ly, 


Gain for International 
While the Entire Industry Gains 29% 


Monrs BY MONTH International betters its sales and registra- 
tions. R. L. Polk & Company figures for 8 months showed 69% gain over 


the same period last year. Now, for 9 months, it’s 73%. (Compare that 
with the entire truck industry’s gain of 28.6% over 1934.) 


And mark this—no leading truck, regardless of size or price, equals 


International’s gain. 


Here is proof of the unusual opportunity awaiting the man who 
takes on the International franchise. International dealers, many of 


. INTERNATION 


Vy 


International Truck Headquarters 


during the 


Chicago Automobile Show 


whom never sold trucks before this year, are profitably sharing in this 
emphatic trend to International Trucks. We will be glad to give you full 


details about the franchise. 


INTERNATIONAL HARVESTER COMPANY 


606 So. Michigan Ave. (Incorporated) 


OF AMERICA 
Chicago, Illinois 


are in the Congress Hotel, Rooms J-1, 2, and 4. 
You are cordially invited to visit us there. 


The International Harvester Luncheon 

for dealers will be held Wednesday, 

Nov. 20, at 1 p.m., in the Gold Room 
of the Congress Hotel. 
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International Speeds Output on Six-Wheelers 


Latest Models 


Many Novel Improvements| 


Feature 


(Continued from Page 1) 


each available in two wheelbases 

168 and 186 inches. The Model 
CS-35-T is like the Model C-35-T 
except that it has a two-speed 
rear axle, giving extra pulling 
ability and higher road speeds 
through the use of the two-speed 
feature. The two- to five-ton 
Models C-40-T and C-40-F are 
built in 168-, 186- and 204-inch 
wheelbases. The three- to six- 
ton Model C-50-T is cffered in 
wheelbases of 170, 188 and 206 
inches, while the three and one- 
half- to seven-ton Models C-55-T, 
C-55-F and C-60-T are available 
in 170-, 206- and 224-inch wheel- 
bases. 

Six-Cylinder Engines 

Six-wheel International trucks, 
of both trailing axle and dual- 
drive types, are equipped with 


six-cylinder power plants of In- 





POWER DIVIDER USED IN 


placeable cylinders, which are 


said to assure uniform wall thick- | 
cooling | 
since each cylinder is completely | 
pre- | 


ness, providing proper 
surrounded by water, and 
cision-type main and connecting 
rod bearings which are easily and 
quickly replaced. 


The power plant of the Models 


C-40-T and C-40-F is the same as 
that of the C-35-T, but the trans- 
missions have five forward instead 
ot four forward speeds. Helical 
constant-mesh gears are provided 
in the third and fourth speeds of 
the C-40 series, thus assuring 
quiet operation. Other factors 
which are claimed to contribute 
to performance and long life are 
the five anti-friction bearings and 
heavy-duty construction through- 
out. 

Of similar design are the power 


oo 


ROPE. 62 skees 9,030 33,000 
0 ee 9,705 33,700 
TOR sve sees 9,105 33,000 


all operating conditions; 


| them, and the wheels parallel 
| with the frame, it is claimed. 
This mounting is designed to 


| permit maximum flexibility with- 


out distortion, making possible 
free up-and-down independent 
movement of all four rear wheels 
so as to compensate for road ir- 
regularities without disturbing 





the International dual-drive six- 


wheelers employs a third differential and the power from the trans- 
mission is divided equally and delivered by propeller shafts to bo‘h 
rear axles. A unique feature of this power divider is that it contains 
an auxiliary over-drive and under-drive unit. 


ternational Harvester design and 
manufacture. The Models C-35-T 
and CS-35-T engines have three 
and seven -sixteenths-inch bore 
and four-inch stroke. They de- 
velop 78 brake horsepower at 
3,400 r.p.m. and a maximum tor- 
que of 160 pound feet at 800 to 
1,500 r.p.m. Both are specially 
designed and built for heavy-duty 
truck service, as are all Inter- 
national engines. 

All engines have individually re- 


Famous 
stoppers: 





and ECLIPSE 
BRAKE LINING 
Famous for its swift suc- 


@ cess, due to its smooth, 


sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by *Marshall Asbestos Corpo- 
ration. Nationally distributed. 





% Subsidiary of Bendix Aviation Corporation 





plants of the Models C-50-T, C- 
55-T, C-55-F and C-60-T. The en- 
gine of the Model C-50-T has a 
bore and stroke respectively of 
three and five-eighths and four | 
and one-half inches. It develops a 
torque of 190 pound feet at 800 to 
1,600 r.p.m. and a maximum brake 
horsepower of 82.5 at 2,800 r.p.m. 
The engine of the C-55 and C-60 
series develops a maximum brake 
horsepower of 90.4 at 2,800 r.p.m., 
its governed speed, and a maxi- 
mum torque of 213.5 pound feet at 
800 r.p.m. This engine has a 
total displacement of 298.2 cubic 
inches and a bore and stroke of 
three and three-quarters and four 
and one-half inches respectively. 


Eight Models 


The various six-wheel models 
with their respective chassis 


the distribution of weight equally 
between them or without inter- 
fering with equal traction between 
them in the case of the four- 
wheel drive type. To accomplish 
this, equalizing beams pivoted 
with ball and socket joints 
through the ends of the housings 
of the two rear axles below the 
axle centers are used. This fea- 
ture is said to permit the absorp- 
tion of a large proportion of the 
starting, driving and brake torque 
by the vehicle and its load as well 
as the reduction of friction to a 
minimum and the practical elimi- 
nation of all torsional stress. 


Semi-Elliptic Springs 
The frame of the vehicle is 


| supported on semic-elliptic springs, 





weights (shortest wheelbase) and 
gross vehicle weights are as fol- 
lows: 


Chassis Gross 

Model Weight Vehicle Wt. 
Cate. ccccss 5,050 16,500 
CS-35-T ...... 5,125 16,500 
CAE on cece 6,100 21,500 
Ce oo cccccc 6,600 22,000 
COE paeceie 7,718 26,500 





INTERNATIONAL dual - drive 
six-wheel models have the power 
delivered individually to each rear 
axle by means of a power divider. 





THE FRAME IN THE IHC six-wheeler is supported on semi- 


elliptic springs carried on saddles, 
equalizing or walking beams. 


which are in turn pivoted to the 


Pivoting the saddles to the equalizing 


beams below the line of axle centers aids in the absorption of 
torsional stresses in the vehicle and load. The inverted “U” shape of 
the spring saddles provides a form of connection to the walking 
beams of maximum strength in resisting the twisting stresses created 


by the turning of the vehicle, it is 


claimed. 


True parallelogram form in the 
mountings of the four rear wheels 
is retained at all times and under 
thus 
| keeping the axles parallel to each 
other with fixed centers between 


INTERNATIONAL MODEL C-60-T six-wheel chassis. 
capacity of from three and one-half to seven tons, a gross vehicle weight of 33,000 pounds, and is 
available in 170-, 206- and 224-inch wheelbases. 














This trailing-axle six-wheeler has a rated 





THIS VIEW OF AN International trailing-axle, six-wheel model 
shows how the driving axle position is maintained by a combination 
radius and torque arm which is connected by ball-and-socket joints 
to the axle housing and to the cross member. 


earried on saddles which are in 
turn pivoted to the equalizing 
beams. The design of this spring 
and saddle assembly has many 
outstanding advantages over the 
conventional form. The truck 
frame is supported at two points 
on each side. Pivoting of the 
saddles to the equalizing beams 
below the line of axle centers fur- 
ther aids in the absorption of 
torsional stresses in the vehicle 
and load, it is claimed. The in- 
verted “U” shape of the spring 
saddles provides a form of con- 
nection to the walking beams of 
maximum strength in resisting 
the twisting stresses created by 
the turning of the vehicle. This 
assembly relieves the springs of 
the function of compensating for 
road irregularities, making it pos- 
sible to use springs adequate to 
carry maximum loads without in- 
troducing stiffness into the opera- 
tion of the unit, the designers 
claim. 


The axle housings are prevented 
from tilting forward or backward 
by radius and torque arms pivoted 
with ball and socket joints at 
their forward and rearward ends 
respectively to a substantial frame 
cross member and axle housings. 
The design of these radius and 
torque rod connections is said to 
form and maintain, regardless of 
the position of the wheels, what 
is in effect a parallelogram to the 
frame of the vehicle without in 
any way interfering with the free- 
dom of their upward and down- 
ward movement. 


Third Differential 


In the dual drive rear end, the 
problem of compensating for dif- 
ferences in the tire size (due to 
different makes, various air pres- 
sure and wear) and which is a 
problem peculiar to this type of 
six-wheel vehicle, is solved by the 
use of a third or auxiliary differ- 


ential. In the International four- 
wheel drive, six-wheel trucks the 
power is divided ahead of the 
driving axles by the use of a 
power divider which contains the 
third differential. A unique fea- 
ture of this power divider is that 
it also includes an auxiliary over- 
and under-drive unit, all the gears 
of which are of the helical, con- 
stant-mesh type, lapped in for 
quiet operation. The over-drive is 
said to permit higher speed with- 
out unnecessary engine revolu- 
tions as when returning without 
load or on level highways. The 
under-drive provides extra pulling 
power when needed. The rear- 
four-wheel installation and con- 
necting parts of the trailing and 
dual drive units are similar. 
These parts, it is claimed, are de- 
signed and built as part of the 
chassis, not installed as an at- 
tachment, 
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M. E. Coyle Explains Reasons for Early New Models 


> 


Sees Winter Employment 
When Workers Need it Most 


By M. E. COYLE 
President and General Manager Chevrolet Motor Co. 


There is a very definite objec- | 
tive behind the early announce- | 
ment of 1936 models by the auto- | 
is for the | 
purpose of spreading employment | 


motive industry. It 


more evenly throughout the en- 


M. E. Coyle 
Sees More Jobs 


tire year rather than to have it 
concentrated, as in the past, 
the early spring months. The 
particular advantage will be the 
increase in employment during 
the winter months when work is 
slack and expenses are high. 


There is reason to believe this 
change in announcement date 
may accomplish the desired | re- 


lubricants and the road clearing 
operations maintained on _ state 
highways and city streets, most 
of the inconveniences of winter 
driving have been eliminated. 
The fact that car 


new buying 


| has always lagged in the closing 


| because the public 


months of each year has not been 
did not want 


to drive a new car during the 


| winter, but has been caused by an 


entirely normal desire on their 
part to wait for the new models. 
This change overcomes the neces- 


| sity for delayed buying. 


| 1936 


Not purchasers of 


paying 


only will 
models find them a 


| investment in added winter com- 


fort 


and economy of operation, 


| but they will avoid the delay they 


have experienced in securing de- 


| livery of cars during the spring 


selling season. The change in an- 
nouncement date should be bene- 


| ficial to the industry, and its em- 


| ployes, 


and enable us to give a 
better product and better service 
to the buying public. 


There has not been much change 
in the quoted list price of auto- 
mobiles for the year 1936 as com- 
pared with 1935, but, as in the 


| past, the industry has made many 


in | 


| made 


| 
| 
| 
| 


important improvements in the 
products, absorbed the difference 
in cost and even in many cases 
a nominal downward re- 
vision in the list prices. This is 
the history of progress within the 
automotive industry, and a prac- 
tice that has been followed for 
many years. It accounts for the 
extremely high value that is of- 
fered by « every producer today at 


LISTENIN’ IN on the Buick merry-making at the Palmer House 
are, left to right, O. L. Arnold, Chicago zone manager; W. F. Huf- 


stader, general sales manager, and O. W. 


Waller, assistant general 


sales manager, who joins in a the song. 


sult. Since the 


advent of the! prices within the reach of the 


closed body with easily controlled | person with even moderate means. 


ventilation, efficient heaters, 
powerful electric starters, perma- 
nent anti- freeze, special 


The principal changes offered by 
the 
winter | that add materially to the com- 


industry for 1936 are those 


A PAUSE IN THE DAY’S OCCUPATION, at the Pontiac pre-show 


breakfast at the Drake 


Saturday 


morning. “Have some butter?” 


asked the gent with the hoof-hearted expression, in the center. 


fort of the driver and passengers 
and also give the car owner the 
benefit of greater economy in 
operation. 

The outlook for 1936 is very 
gratifying. It is recognized that 
each year since 1932 has shown a 
substantial increase in volume, 
and that some year we must ex- 
pect a leveling-off process. 1936 is 
also a presidential election year, 
usually accompanied by some hesi- 
tation in buying. However, im- 
provement in basic business con- 
ditions is general in every part of 
the United States, and there can 
be no doubt that 1936 will again 
show an increase in volume in 


the automotive industry 
, and I believe it 


THIS ¢?7 


If this is true, 


to be true, it will have a very 
constructive effect upon business 
conditions generally. Even the 
smallest cars in the low-priced 
field now weigh about 3,000 
pcunds and, therefore, require at 
least one and one-half tons of 
commodities of various types and 
kinds. The principal commodity 
is steel, but large quantities of 
glass, cotton, rubber, copper, etc., 
are also consumed. The industry | 
is approaching the new year in | 
an optimistic frame of mind. 

Everyone that can possibly do | 
so should attend the automobile | 
shows. The beauty of the dis- | 
plays, the decorations and general | 
setting are well worth the effort. | 
It also gives an excellent oppor- | 
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Link-Belt Moves 


Nov. 18.—The executive 
of Link-Belt Co., for many 
located at 910 S. Michigan 
have been moved to the Bell 
307 N. Michigan Ave., where 
will occupy the entire 23rd 
and the north half of the 


floor. 
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THE CALL OF RISE AND SHINE caught many of the Buick delegation unawares as the Pullman pulled into Chicago for the show. The gentlemen in the left view with 
suspenders at half mast refused to advance to be recognized. The next tie fixer is E. H. Kramer, director of personnel, Buick. Then comes Lou Wilson, chief of road 
test division, Buick, and at the right O. W. Young, general superintendent, Buick. There were two Pullman loads from Flint. 


Europe Car Conscious; 
| American Makes Popular 


Ss 


arks » 


Chris 


Sinsabaugh 


(Continued from Page 1) 


day. At first there had been a 
feeling that Chicago was just a 
local show and that a trip here 
was not necessary. But the first 
couple days seem to have stirred 
’em up at the factory and I ven- 
ture to predict that before the 
end of the week practically 
every sales executive in the in- 
dustry will have checked in. 


* + * 


HARRY KLINGLER came to 





town Monday morning and after 
hearing from his lieutenants as 
to what has been going on the 
Pontiac chieftain declared that 
Chicago is affirming the convic- 
tion New York gave him—that 
this November announcement un- 
doubtedly has taken hold and 
opened a new selling season for 
the industry. 

In the case of Pontiac, Kling- 
ler has particular reason to 


BUYER CALLING CONTEST for 1936 is underway and W. M. 
Taylor, left, Community Motors, Chicago, and C. F. Rhodes, assistant 
Chicago zone manager, try out their voices at the Pontiac pre-show 
breakfast at the Drake in Chicago, Saturday. 


Famous 
stoppers: 
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what Qy 
oe 


and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- 
cess, due to its smooth, 
sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by *Marshall Asbestos Corpo- 
ration. Nationally distributed. 


Subsidiary of Bendix Aviation Corporetion 


shake hands with himself—over 
the flying start he’s got. Right 
now his plant is turning out 
1,000 cars a day after getting 
away to a start of 16,663 for the 
month of October. 

And the Pontiac chieftain told 
the column that in the first 10 
days of November retail deliver- 
ies with Pontiac were greater 
than all of November in 1934 and 


| three times as many as in the 


same period last year. His Oc- 
tober deliveries totaled 8,245, un- 


| usually good when you happen to 


remember that Pontiac did not 
announce until Oct. 19. 
* * a 

ITS SORTA HOMECOMING 
week for the writer, for so far 
I have run into many of those 1 
used to hobnob with in the old 
days, chaps like Harry Hollings- 
head of Nash, Jim Levy of 
Buick, Tom Hay of Reo, Barney 
Sykes of Graham, Dan Boone, 
Harry Cooper, Win Zucker and 
Charley Gambill, early settlers 
on Chicago automobile row, who | 
still are right spry for old gen- 


tlemen like we are. And I ran 
into another chap, whom I see 
frequently in Detroit, Ed Gant- 
ner, representing the Manz En- 
graving Co., of this city. In the 
bicycle era when I was on “Bear- 
ings,” Manz was our engraver, 
which may explain the soft spot 
I have in my heart for Gantner. 

Gantner gets considerable busi- 
ness from the Detroit factories 
and it is interesting to record 
that one of his catalog orders he 
filled recently required 24,000 
man-hours work to fill. 

Another one of the old guard 
with whom I have contacted is 
Sam Houston of International 
Harvester, who tells me that this 
year is going to be the biggest 
truck year his company ever has 
had. It looks as if International 
will reach a count of 70,000 in 
’36 and that ’35 will represent a 
72 per cent increase over ’34. 

cs + oo 

SUNDAY WITH THE SHOW 
crowd was a day of rest, to a 
certain extent, with a couple of 
events on the social calendar— 
the Indianapolis speedway din- 
ner and Libbey-Owens-Ford cock- 
tail hour. The latter at the 
Blackstone. The L-O-F affair 
has become a show fixture and 
this time the room was packed 
to capacity with most of the 
worthwhile people in the indus- 
try among those present. Which 
reminds me that L-O-F has on 
exhibition in the Palmer House 
lobby the prize winning design 
of the neighborhood sales service 
stations which that company 
fostered. This is particularly of 
interest to dealers in attendance 
at the show, for the drawing 
gives them ideas of how they 
should build these feeder sta- 
tions. 


Bauersfeld’s 
Balderdash 


(Continued from Page 6) 


drawings of roadways and buildings 
for future and present construction 
..-The Tri-Boro bridge, now under 
construction. ..Connecting the three 
great boroughs of the city...Jones’ 
Beach and the roadways leading to 
it...The Interborough Parkway... 
Southern State Parkway... Truly 
masterpieces of construction and de- 
sign...This exhibit is a great argu- 
ment for those who wonder where 
all the taxes derived from gasoline 
go...The models of these great pro- 
jects are a wonder to see...The en- 
gineers and artists are to be con- 
gratulated on their fine exhibit. 

All in all, it is as fine a show as 
anyone would wish to see...Plenty 
of floor space...with the cars placed 
so that ample aisle room may be 
obtained...plenty of room to see all 
the cars without being trampled on 
...The crowds streaming through 
the doors to witness the Brooklyn 
automobile dealers’ bid for a na- 
tional 5,000,000-car year. 


5 CONTINENTAL MOTORS CORPORATION - - 


BOOTH 38-A AUTOMOBILE SHOW 


Chicago, Nov. 18.—W. Ledyard 
Mitchell, vice-president of the 
Chrysler Corp. and chairman of 
the board, export division, who 
has just returned from attending 
the international motor shows in 
Paris and London said today: 


“Greater recognition is being 
given each year to the motor in- 
dustry abroad. Europe and other 
parts of the world are rapidly 
emerging from the state of opin- 


ward to a record-breaking year 
in 1936.” 

During the Paris motor show, 
Chrysler entertained daily crowds 
of from 25,000 to 30,000 people at 
an exhibition of spectacular driv- 
ing at the flying field of Issy-les- 
Moulineaux. Here the public saw 
Chrysler- Plymouth motor cars 
hurled over hedges five feet 
high, hurtled through the air at 
break-neck speed, through tall 
flaming barricades and deliber- 


IT MUST HAVE been a good one, judging from the smiles, that 
Tom Corpe, Buick advertising director, back to camera, told. Left to 
right, J. B. Fountain, Milwaukee; O. L. Arnold, Chicago zone man- 
ager, and C. F. Hockbarth, Milwaukee, at the Buick dealer and sales- 


ion which classified motor cars as 
desirable but far from recessary, 
except perhaps for cemmercial 
purposes. 


“Both the Paris Salcn and the 
motor show at London Olympia 
were the largest and the most 
brilliant automotive displays ever 
shown in Europe and the attend- 
ance at both exhibitions exceeded 
previous records. In the face of 
the strong nationalist movements 
among world powers, I was deep- 
ly gratified at the hospitable re- 
ception accorded American manu- 
facturers. In both London and 
Paris, our new models were given 
preferential positions in the 
shows. 


“Not alone was the public at- 
tracted to these new models in 
larger proportion than ever be- 
fore, but Chrysler distributors 
and dealers present from every 
part of Europe, North Africa, the 
Near East, and even more remote 
overseas markets were intensely 
enthusiastic in their evaluation of 
the product and the market for 
the coming year. Except in the 
extremely unlikely possibility of 
economic disruption, we look for- 


men’s gathering at the Palmer House. 


ately rolled over and back on 
their wheels again. In the White 
City Stadium in London, a short 
distance from the Olympia show, 
the Chrysler Hell- Drivers gave 
the same _ exhibition to even 
greater audiences. 


Nothing givesasofter, 
easier ride than this 
newest automobile 
upholstery fabric. 


COLLINS & AIKMAN 


CORPORATION 


Copr. 1935,Collins & AikmanCorp. 
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Nation’s Shippers to Meet in Chicago This Week 











thas Pikes 


Sales Pact With 
Johns - Manville 


Philadelphia, Nov. 18.—A con- 
tract linking the Johns-Manville 
Co., of New York and the L. H. 
Gilmer Co. of this city has just 
been signed, it was announced 
today by H. W. Weihenmayer jr., 
of the latter organization. 


Under the new partnership 
agreement, Johns-Manville  be- 


Federal Regulation Plan | 


To Lead in Discussions 


Chicago, Nov. 18. — Shippers| the proposal to set up a federal 
who hold in their hands the re-| transportation commission under 
sponsibility for a goodly part of | the supervision of a secretary of 
the entire freight tonnage of the| transportation to be added to 
United States will meet at the|the President’s cabinet. 

Palmer House, Nov. 20 and 21, to The committee “is opposed to 
consider transportation questions | regulation being administered by 
that have arisen in the past year | or under the direction of a cabinet 
and are likely to arise in the| officer whose appointment and 
coming year. tenure would in all probability be 


The occasion will be the annual | influenced by political consider- 
meeting of the National Indus- | 4tions. 























trial Traffic League, long recog- . . 

nized as the spokesman organiza- Federal Rule Lifted — sole sales agent in the 

tion of the country’s shippers. Washington, Nov. 18.—The Federal United States and Canada for 
Gilmer fan belts and hose. The 


: Bureau of Internal Revenue has 

Among the important reports lifted a ruling prohibiting the use 
to be placed before the League | of for-hire trucks in the transporta- 
for its consideration will be the| tion of denatured alcohol. Relaxa- 
repert of its legislative commit-| tion of the rule was the result of a 


tee. The report is largely a/| protest filed by the American Truck- 4 henmayer said. 
resume of legislation adopted at| ing Assns., Inc., acting on behalf BATTLE OF KNIVES and forks was underway in full swing 
of West Virginia operators. In fu- 


the recent session of Congress 1 when this picture was snapped at the Pontiac pre-show breakfast for| Under the new plan the ident- 
or to be considered at the com- Load Tan sae oinaat dealers and salesmen at the Drake Hotel, Chicago, Saturday morning. | ty of the Gilmer line is retained 


a aie dee sili specifically denatured alcohol and but the name will be linked with 
tax- Icohol as provi the 
considered by the committee is Hever law ‘feel ack. paneer ee R.H. Grant Hopes 
e 
Chgo. Will Have 
9 fo. Fi 
Nat'l Show in ’37 


Chicago, Nov. 18.—Hopes that 
the next Chicago automobile 
show will become a national show 
were expressed today by R. H. 
Grant, vice-president of General 
Motors, upon his arrival here to 
take in the big event at the Inter- 
national Amphitheater. Grant 
registered to that effect in the 
course of a press conference 
this morning. He also _ pro- 
jected the 1936 automobile mar- 
ket as promising a 4,250,000 car 
production as compared with ap- 
proximately 3,750,000 this year. 
With cars showing a 13% per 
cent gain and trucks an increase 
of 10 per cent. 

“The collapse of 1929 and 1930 
left many people wondering what 
if anything could ever bring back 
business,” said Grant. “In that 
respect it was different from the 
depression of 1921. 

“In my opinion, the biggest 
factor in the revival that since 
has set in has been the obsoles- 
cence angle which made replace- 
ments necessary. Cars, clothes 
and everything else wore out and 
had to be renewed. 

“Right at this moment we need 
$19,000,000,000 worth of goods if 
we had the courage to produce 
them. That is what this replace- 
ment demand amounts to. 

“My observations and study of 
the situation convince me that 
car purchases go up proportion- 
ately faster than the rise in na- 
tional income. The reason is 
that motor car purchasers have 


new agreement becomes effective 
Dec. 1 and relates only to the 
Gilmer automotive products, Wei- 














that of Johns-Manville through 
the advantage of being able to} th. use of the J-M seal to identify 
buy on the time payment plan Gilmer fan belts and hose. J-M 
and on a convenient basis. products will be headlined by 


“I do not agree with predic- ‘ 
tions of five-million-car years for brake lining and clutch facings. 


the next three or four years, be- The manufacture of Gilmer 
cause we must remember that] products remains unchanged, the 
when a comeback such as this is] announcement said. Further de- 
being staged, it is more gradual] tails will be made public at an 
than the drop in production andjearly date, Weihenmayer de- 
sales caused by a depression.” clared. 































NEXT YEAR’S PLANS for Oldsmobile were discussed by factory 
chieftains and dealer at Chicago this week. Above are, left to right: 
Russell Lesher, Chicago zone manager; F. Q. Murphy, central regional 
manager; Arnold Muschler, assistant zone manager; D. KE. Ralston, 
vice-president and general sales manager, and M. P. Vorberg, sales 
promotion manager. 








Repairman Can Profit 


By Safety Adjustments 


(Continued from Page 8) 

lights fixed then the procedure of| proper output has been developed 
checking and correcting the lights | the apparatus scientifically checks 
from dead level position at least | for lights out of line, out of aim 
gives him the light protection he| 2nd for proper focus. 
should have. In proceeding to The actual selling of a light 
check the lights, the Guide head| correction job is comparatively 
lamp tester determines the vol-| easy as the safety appeal helps 
ume of light output. This often| in every case. The cost of the 
may require replacement of the| actual test is within the reach of 
bulbs which have become black-| every car owner’s pocketbook 
ened or new reflectors may cor-| from the standpoint of safety in- 
rect the difficulty. When the! surance. The cost of repairing 
reflectors is less than a dollar on 
the average, while new bulbs of 
the type that will give the proper 
voltage and output average less 
than 35 cents each. 

Next in line for safety is the 


Oat meal 
° i f ing brak that 
VELVET TEA] wie a asec, a aaa * the 


brake pedal the car will “down’ 
7 y uniformly on all four wheels, ac- 
Breall y Bre i cording to the front and rear 

vA wheel braking, engineered into 
the car by the manufacturer. 
Most testing establishments will 
tell the car owner just what is 
wrong without making any 
charge for that service. Adjust- 
ing the brakes cost less than $2 
on the average, and repairs such 
as relining brakes is within the 
means of the average driver. Sell- 
ing a brake job should be as easy 
as selling any other needed job | 
and between the testing of brakes 
and testing the lights all service 
men can turn the present safety; WILLARD HAIGHT, executive 
campaign into a profitable shop| engineer of Buick, arrives at the 
operation. Chicago show. 






SPEED AT A WALK is one of the wrinkles at the Chicago show 
where the De Soto “House of Magic” is attracting attention. B. E. 
Hutchinson, chairman of the board of Plymouth and vice-president 
of Chrysler Corp., left, inspects the stroboscope with K. T. Keller, 
Chrysler president, center. The stroboscope makes fast moving 
objects appear to stand still. 
















Toronto Show 


Sets a Record Famous 
In Attendance stoppers: 


Toronto, Ont., Nov. 18, (UTPS). 
—It is estimated that the Na- 
tional Motor Show of Canada, 
held Nov. 9 to 16 here in the 
Automotive Palace had a paid 
attendance of slightly in excess 
of 100,000 persons, this total con- 
stituting a new high record in 
Canadian motor show history. 

The elaborate exhibits of Gen- 
eral Motors of Canada and the 
Chrysler Corp. will be shown in 
talking motion picture news reels 
in every country in the world 


The Chrysler exhibit film, which and t Cc Li PS E 


includes a presentation of fa- 
mous women of history, will be a 

talking film in full color. In for- BRAKE LINING 
eign countries the spoken part of 

the film will be “dubbed in,” in . s 

the respective languages of the Famous for its swift suc- 
places where it is shown. These i 

two films were made at the show —_ due oe oe smooth, 
on Friday, Nov. 15, despite the| Sure, long-lived stopping abil- 
fact that the show crowd was so ity. Made in Troy, New York 
large that the movie men were by * . 
hampered in their work. The y *Marshall Asbestos Corpo- 
automotive industry is elated by| ration. Nationally distributed. 
the success of the show and the 

fine omen it is for the industry | #Subsidiery of Bendix Aviation Corporation 
during the ensuing year. 

































The new upholstery 
that makes cars look 
richer, ride easier, and 
sell faster. 


COLLINS & AIKMAN 


CORPORATION 
Copr. 1935,Collins& AlkmanCorp. 














BIG NEW CHRYSLER SIX SEDAN, $675# 


Crowns MARVEL AT ECONOMIES 


MADE POSSIBLE BY —hilemelic Overdtive 


a 
~’EPEND upon Chrysler 


to do the timely thing! 


Overdrive comes in automatically . . . changing 
gear ratios automatically . . . slowing engine revo- 
lutions one-third . . . actually giving from 3 to § 


more miles from every gallon of gasoline. 


Savings on oil are even more spectacular. Wear 


America is ready for luxury at a practical price. 
And Chpysler dealers have the most beautiful and 
luxurious Chryslers in history. . . big-car comforts 
and advantages in every popular price range. 


Here in Chicago, the crowds are flocking to 
Chrysler just as they did in New York, the Pacific 
Coast, and every other automobile show to date. 


They are fascinated by the beauty of the cars. 
They respond to the idea of big-car luxury at a 
price to suit practical 1936 budgets. 


Automatic Overdrive 
Takes The Spotlight 


The big luxurious 1936 Chryslers are economical 
to run as well as to buy. tAutomatic Overdrive 
makes it possible to drive these fast, powerful 
cars with a fuel and oil economy as great, and 
even greater, than that of smaller cars. 


At 35 miles an hour the miracle happens. The 


A Complete Market 
Coverage Franchise 


THE PLYMOUTH .. . 82 horsepower, 113-inch wheel- 
base. Eleven passenger-car body types and the Com- 
mercial Sedan. Prices $510 and up. 


BIG CHRYSLER SIX. . . 93 horsepower, 118-inch 
wheelbase. Six body types. Prices $760 and up. Four- 
Door Sedan $875. 


CHRYSLER DE LUXE EIGHT .. . 105 and 110 horse- 
power, 121 and 133-inch wheelbase. Seven body types. 
Prices $925 and up. Four-Door Sedan $1045. 


CHRYSLER AIRFLOW EIGHT... 115 horsepower, 
123-inch wheelbase. Six-passenger Sedan and six- 
passenger Coupe $1345. 


CHRYSLER AIRFLOW IMPERIAL. ..130 horsepower, 
128-inch wheelbase. Six-passenger Sedan and six- 
passenger Coupe $1475. 

*All prices list at factory, Detroit; special equipment 
extra. Ask about the new Chrysler Motors-Commer- 
cial Credit 6% Time Payment Plan. 


and tear is vastly reduced. Touring speeds pu 
no more strain on the engine than ordinar 
traffic speeds. 


Automatic Overdrive is an integral part of tl 
transmission . . . built in at the factory. It giv: 
a new thrill to performance. . . and it gives practi- 
cal advantages everybody can understand ... one 
of the greatest demonstrating features in history. 


With the great new 1936 Plymouth for lowest 
price value ... and the four luxurious 1934 
Chryslers . . . Chrysler dealers are set for a grea 
year. Demand for Chrysler franchises will cor: 
tinue at a high peak. Applications on file re 
ceive preference. Address Chrysler Corpor: 
tion, Chrysler Sales Division, Detroit; or vis: 
Chrysler headquarters at the Stockyards Ix: 
Chicago, during the show. 


tStandard on Airflow Imperial. Optional at slight ad- 
ditional cost on all 1936 Chryslers. 


CHBYSLEBR azd PLYMOUTH 


MORRIS PRESS INC., DETROIT 





